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ABSTRACT Corporate Reporting Practice is one of the major practices governed by different laws, regulations and standards
and performed by companies established and working in India. It includes mandatory as well as voluntary reporting
and disclosure. On internet, such significant financial information must be disclosed for the interest of shareholders,

Government, Potential investors, Research Scholar, NGOs and other stakeholders. XBRL is one of the business reporting languages. Here in this
research paper author has made emphasis on different kinds of reporting practices followed by FMCG Companies in India.

INTRODUCTION: In India, there are several laws regarding account-
ing and reporting practices to be in compliance with corporate enti-
ties. Business reporting is one of the major operations of the compa-
ny. Mandatory form of reporting is compulsory for disclosure whereas
Voluntary form of reporting is not compulsory however for satisfac-
tion of stakeholders and users of financial reports, they are recom-
mended by regulating bodies like ICAI, RBI, SEBI, Companies Act, 1956
& 2013 (new) etc. Let's check the significance of social and financial
reporting in India.

Corporate Financial Reporting - A Concept:

American Accounting Association (1972) stated that “Financial dis-
closure connects communication of published financial statements
and related information from an enterprise to third parties including
shareholders. Creditors, customers, government agencies. And the
public financial disclosure is the communication of accounting in-
formation of an entity (Industrial Firm, company, Government Enter-
prise) to a user or group of users.

American Accounting Association (1977) — defines disclosure as “The
movement of information from private domain (i.e. inside informa-
tion) to public domain.”

Concept of FMCG:

FMCG stands for Fast Moving Consumer Goods. Products which
have quick turnover is said to be an FMCG product. FMCG is the
second largest sector in India. It leads global business and domes-
tic products markets. FMCG products are also known as “ME TOO”
products. E.g., Vicks Inhaler, Shampoo, Soap & Detergents, Hair oil,
Talc, Toothpaste, Toothbrush, Fenyle, Battery Cell, Bornvita, Maggi
etc.

Literature Review:

Chandra (1974): examined the consensus on the value of informa-
tional items included in the annual reports between those who attest
the annual reports (public accountants) and those who use such re-
ports (security analysts). Using a questionnaire containing 58 items,
responses were obtained from the said group on a 5- point scale. In
the study, the following three hypotheses were tested for each infor-
mational item.

H, There is no significant difference between the value of information
to security analysts as perceived by accountants, and the value of in-
formation to security analysts for equity investment decisions.

H, There is no significant difference between the perceptions of ac-
countants and the security analysts on the value of information for
equity investment decisions.
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H, There is no significant difference between the value of infor-
mation to security analysts as perceived by accountants and the
value of information to accountants for equity investment deci-
sions.

Out of 58, above hypotheses were rejected, respectively, for 35, 40
and 2 informational items. Based on these results, the study had con-
cluded that there was a lack of consensus between accountants and
security analysts regarding the value of information disclosed in an-
nual reports; that security analysts attached greater importance to
information items than accountants; that the accountants, generally,
did not value information for equity investment decisions in the same
way as security analysts; and that in their dual role as preparers and
users of information, accountants tend to have similar value prefer-
ences.

2.Banerjee (2005): examined environmental accounting and re-
porting practices of 60 companies for the financial year 2002-03.
Based on analysis, the study concluded as follows: disclosure of envi-
ronmental information was not significant with only a few companies
showing their awareness to disclose quantitative information volun-
tarily; there is an improvement in the environmental disclosure on en-
vironmental auditing.

RESEARCH METHODOLOGY:
Title of the article: “A Comparative study of Financial Reporting
Practices of selected FMCG Companies in India.”

Research Objectives:

To assess the corporate financial reporting practices of the sample
companies.

To focus on Disclosure practices of the said companies.

To measure compulsion of Financial reporting in India.

For the recent study, only secondary data have been used. Annual re-
ports are the core source for the data collection. This study based on

the following research hypothesis:

Ho: There is no significant difference in average disclosure of selected
FMCG Companies in India.

H1: There is significance difference in average disclosure of selected
FMCG Companies in India.

The study is based on 5 financial years. i.e., 2010-11 to 2014-15.
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Limitations of the study:
The study is based only on Secondary data.

The study is limited to 5 years.

Testing of Hypothesis:

3. The study is only regarding FMCG Companies.

4.The study is based only on 10 FMCG Companies.
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DESCRIPTIVE STATISTICS

STATISTICAL PROPERTY OUTPUT
Mean 70.739
Standard Error 2.450717
Median 67.595
Mode 64.81
Standard Deviation 7.749847
Sample Variance 60.06012
Kurtosis -1.17131
Skewness 0.824686
Range 20.37
Minimum 62.96
Maximum 83.33
Sum 707.39
Count 10
Largest(1) 83.33
Smallest(1) 62.96
Confidence Level (5.0%) 0.158014

Statistical Inference:

As P Value is less than Significance Level (0.05), null hypothesis is ac-
cepted and alternate hypothesis is rejected. There is significance dif-
ference in average disclosure of the sample companies in India.

Conclusion: Reporting Practices are equal in nature of mandatory
disclosure whereas different in nature of voluntary reporting. There is
significant difference regarding the same.
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