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Emerging Trends in the Indian Media
and Entertainment Industry

* Dr Mahalaxmi Krishnan

* Associate Professor of Commerce, K J Somaiya College of Arts and Commerce, Mumbai

ABSTRACT

Aided by advancements in ICT and economic reforms, Indian Media and Entertainment Industry are
maturing fast. This is providing multiple avenues of information, leisure and entertainment to the
Indian people. The positive fall out is the horizontal spread of the Industry with growing number of
newspapers, .TV channels, magazines, social media, etc. across the country accessible to people in
both rural and urban areas.

Keywords : Media and Entertainment Industry, Technology Innovation, Consumer preference

Introduction

7echnological innovations, breakthroughs in

telecommunication and favorable demographics are

driving the Media and Entertainment Industry to greater
levels of sophistication.  Changing consumer preferences
are accelerating its growth. Revenues recorded by Media and
Entertainment (M&E) industry in India was US$ 16.3 billion in
2010 and is expected to cross US$ 25 billion in the next four
years.

India is a land of 3.3 million sg. km land with a population of
over 1 billion speaking 22 different languages with diverse
regional markets with different cultures, dialects and content
preferences. These markets provide media and
entertainment companies' plenty of opportunities to deliver
localized content.

Significance for the Study

Rising per capita income, growing middle class and working
population are generating huge domestic demand for leisure
and entertainment. India has more than 600 television
channels, 100 million pay-television households, 70,000
newspapers and produces more than 1,000 films annually.
Globalization process has changed the course of mass media
and entertainment in India. This research paper makes a
sector-wise analysis of the M & E industry in the changing
environment, their implications to the industry and people.

Objectives of the study
i)  Toanalyze M & E Industry, sector-wise
ii)  Toexamine Future Prospects

Research Methodology

This research paper is exploratory based on derivative data
from various published sources, research studies, websites,
etc. This will help identify thrust areas and opportunities.

Findings of the Study

Sector-wise Analysis of Media and Entertainment
Industry

India's Television (TV) market with 138 million TV households
is the third largest in the world next only to Chinaand US. The
penetration of Cable and Satellite is about 80% aided by the

direct-to-home (DTH) services. New technologies such as
HD, Set Top Boxes with inbuilt recorders and delivery
platforms like mobiles, are creating opportunities for
innovation and growth. By 2015, television is expected to
account for almost half of Indian M&E industry revenues, and
more than twice the size of print, the second largest sector in
the M & E industry.

Subscription revenues will be the key growth driver for the
Indian television industry over the next five years.
Subscription revenues will swell not only from the increase in
number of pay TV homes but also from increased subscription
rates. New distribution platforms like DTH and IPTV will only
increase the subscriber base and push up the subscription
revenues. Buoyancy of Indian economy notwithstanding, the
turbulence in global economy will drive homes in both rural
and urban areas to buy televisions and subscribe for the pay
services. While in the rural areas there will be first time
buyers, urban areas would witness second TV sets typifying
the changing life style.

High growth in advertising revenues and emergence of new
revenue streams viz., from SMSes are driving launch of new
channels.

Radio

Radio in India symbolizes its tryst with destiny when India's
independence was announced to the world through this
medium. Since then Radio has been the staple medium of
news as well as entertainment for the Indian people. This
sector has taken approximately 50 years to grow from infancy
to adolescence. Resurgence of this sector was due to
regulatory reforms, opening up of the sector to private players
and replacement of the fixed license fee regime with a
revenue-sharing license regime.

The cheapest and oldest form of entertainment in the country,
dominated by the AIR, Radio is witnessing a sea-change now.
In 2005, government opened up the sector to foreign
investment. As many as 338 licenses are given out by Indian
government for FM radio channels in 91 big and small towns
and cities. This has resulted in rising need for content and
professionals. Satellite, internet and community radio have
mushroomed and contrary to expectations radio is making a
comebackin India.

Digitization

Digital platforms such as digital cable, DTH and IPTV
platforms are replacing the traditional analog cable in the
Indian market.
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Analog cable subscriptions have plateaued due to increasing
penetration of digital distribution systems. Digital
subscriptions are expected to surpass analog subscribers by
2013. Indian Government too is accelerating shift towards
digital by making it compulsory to convert to digital
addressable infrastructure with TRAI setting a deadline of
March 31, 2015 for digitization of the entire industry in a
phased manner. Delhi, Mumbai, Kolkata and Chennai would
have to shift to digital addressability by March 31, 2012. Inthe
next phase, 35 cities with population greater than one million
would transition by March 31, 2013. All urban areas are
expected to convert to digital by 30 November 2014 and the
remaining areas by March 31, 2015.

Internet

Online commerce industry grew from Rs 20,000 crore in 2009,
to almost Rs 32,000 crore in 2010 . E-commerce market in
India has been estimated to grow by about 50% to touch Rs
46,000 crore in 2011 driven mainly by the online travel
industry, which contributes more than three-fourths to the
online commerce industry in India. Online travel market
comprises of rail, road and air tickets booking, hotel
accommodations and tour packages.

Internet users from India are second only to those in US in
terms of uploading content on YouTube. Internet users in
India are about 28 million. This number is rising spurring the
growth of internet advertising, which stands at approx Rs.1
crore today. Indians today use internet for a variety of reasons
such as chatting, leisure, online shopping, finds transfer,
writing blogs, socializing, etc. This offers huge opportunity to
marketers to sell their products and services. With broadband
becoming increasingly popular and affordable, this segmentis
expected to grow at a fast pace.

Print Media

Spread of education and quest for knowledge leading to
growing need for content are driving the growth in print media.
Government's initiatives have opened up the sector to foreign
investment. With literacy on the incline, more people in rural
and urban areas are reading newspapers and magazines
today. There is more interest in India amongst the global
investor community leading to demand for more Indian
content from India. Foreign media too is evincing interest in
investing in Indian publications.

Newspaper industry, which is facing decline in readership
across the globe, continues to flourish in India, on the back of
rising literacy rates, increased consumer spending and
growth of regional markets and specialty newspapers.
Newspapers account for 42% of all advertising spends in
India, the most for any medium. Almost all newspapers,
journals and magazines have electronic versions enabling
greater accessibility and reach. This offers enormous scope
for advertising.

There is also a resurgence of e-journals with ISSN certification
providing avenues for researchers to share and access
research works in domain subjects.

Cinema and Theatre

Technology advancements are aiding the Indian film industry
in all spheres viz., film production, exhibition and marketing.
Film industry is increasingly getting corporatised with several
film production, distribution and exhibition companies coming
out with publicissues. More and more film theatres across the
country are getting upgraded to multiplexes. Digital cinema
halls are coming up in India. These are helping to improve the
print quality and thereby making viewing films an enriching
experience. ltis also helping to reduce piracy of prints.
Theatre which was dipping due to lackadaisical support from
viewers is showing a turn around due to digitization.
Technology innovations in lighting, sound and backdrop
settings have enlivened theatre experience as never before
helpinginits revival.

Music

Music industry growth has been slow over the last few years,

REFERENCES

bothin India and globally. Itis beset by piracy on alarge scale.
However, 'mobile music' and 'licensed digital distribution’
services are propelling its recovery the world-over. Viral
growth in mobile music is the result of consumers viewing their
wireless device as an entertainment medium. Increasingly
people are using these devices to play games and to listen to
music. Mobiles are actively promoting ancillary services such
as 'ringtones' to boost their average revenue per user.
'Ringtones' have become popular among users and constitute
the dominant component of the mobile music market.
Licensed digital distribution services are also contributing to
growth of musicin all regions.

EventManagement

Event management or Live Entertainment is growing at a fast
pace in recent times. Indian event managers have clearly
demonstrated their capabilities in successfully managing
several mega national and international events over the past
few years. IPL and ICL cricket championships are cases in
point. Cricket as a sport is commoditized by the media and
entertainment industry for the mutual benefit of both,
exploiting the popularity of the game in India. Apart from
providing live entertainment to the public, this has helped
players earn more from the game and from endorsements.
Film based live entertainments with film artists are organized
throughout the year by various TV channels. Growing
numbers of corporate awards, television and sports events
are helping this sector.

With rising incomes and changing lifestyles, people are
spending more on wedding, parties and other personal
functions. However, high entertainment taxes in certain
states, lack of world-class infrastructure and the un-organized
nature of most event management companies are deterrents
impeding its growth.

Outdoor media

Outdoor media sites in India are predominantly owned or
operated in unorganized segment by small, local players and
evolving as a niche market. They are directly marketed by
them to advertisers and advertising agencies. Technology
innovations are revolutionizing this segment as never before.
Billboards are increasingly making use of technologies such
as light-emitting diode (LED) videos.

Social media

Social media includes interalia magazines, internet forums,
weblogs, social blogs, microbloging, podcasts, etc. Some
popular types of social media are collaborative projects
(wikipedia), blogs and microblogs (Twitter), content
communities (Youtube), social networking sites (Facebook),
etc. Indian people are using social media for conversation,
sharing, instant messaging, chatting, publish or access
information, etc.

Future outlook

M & E Industry is poised for a big push in India wherein
consumer behaviour will have significantimpact. Technology
is enabling different network platforms viz., broadcast,
satellite, cable and telecommunications to carry similar kinds
of services. Technology is leading to merging of consumer
devices such as telephones, televisions and PCs. Broadband
access and standardization of networks and devices to use
Internet Protocol (IP) are the technology enablers that will
shape up a new breed of consumers.

Conclusion

India is on the cusp of a revolution in M & E industry propelled
by a huge surge in consumer demand, globalization and
foreign collaboration. While content and access are no longer
in short supply, the consumer time and attention is limited.
Media players would therefore need to devise new strategies
to reach consumers and for this they would need to leverage
emerging technologies in a big way as never before.

PwC and FICCI, “The Indian Entertainment and Media Industry: Unraveling the Potential”’, March 2006 | http://www.wikinvest.com/concept/Social_media, “Social Media
Landscape”, retrieved on 28.12.2011 | “Indian media and entertainment industry to grow at over 13%: PwC, EY Bureau, Jul 29, 2011
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