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Introduction:
Social networking is emerging as a new and popular trend in the 
world of communications. It has made socialization simple. 
Facebook is one of the most widely used Social networking sites 
used by people from different walks of life in  around the world 
and in Kashmir as well. Like many other professionals, 
journalists in Kashmir have also started using facebook.  With 
the growing popularity of Facebook, journalists have begun to 
use these sites as alternative platforms for news delivery and 
dissemination.

An obvious reason for journalists doing so is the broad audience 
social networking sites have. 

A recent report shows that Facebook accounts for 3.52% of total 
traffic to news media websites, only behind Google (17.32%), 
Yahoo (7.98%), and MSN (4.43%). The fact that Facebook is 
now a major referral site directing traffic to news and media 
sites suggests that some social network site users follow 
hyperlinks on social network sites to news sites. In fact, some of 
the links are provided by news media sites because a growing 
number of news organizations, including newspapers, have 
begun maintaining their own presence on social networks sites. 
Journalists maintain their presence on social network sites for a 
variety of reasons, such as delivering headlines of news stories, 
promoting events, and collecting user generated content.( 
Treadaway)

The new study, conducted by Pew Research Center in 
association with the John S. and James L. Knight Foundation, 
finds that clear majorities of Twitter (63%) and Facebook users 
(63%) now say each platform serves as a source for news about 
events and issues outside the realm of friends and family. That 
share has increased substantially from 2013, when about half of 
users (52% of Twitter users, 47% of Facebook users) said they 
got news from the social platforms.Since Facebook is easy to use 
journalists find it to be an easy mode of communication. The 
aim of current study is to find how the advent of facebook as a 
journalistic tool has had an impact on the professional print 
journalists in Kashmir by examining how often they use 
facebook to gather and share news through this social network.

Objectives:
1. To ascertain the reasons Kashmiri journalists have switched 
to facebook to disseminate news.
2. To examine the genre of news posts.

3. To find if the emergence of facebook has made news 
gathering/news reporting easier for Kashmiri journalists.

Literature review:
Journalists benefit from SNSs since they provide rich sources of 
naturalistic behavioral data (Golder, Wilkinson & Huberman, 
2007). Lori Schwab, Executive Director of the Online News 
Association (as cited in Wilson, 2008) articulates that facebook 
is used by journalist for themselves as well as in their profession 
and has become a central fact of their online life. A study by 
Raymond and Lu (2011) on “Reporting on the Reporters: 
Facebook and Journalists” found that Journalists use facebook 
not only for typical social networking reasons but also for 
purposes that are beneficial to their work. Many journalists use 
facebook and other SNSs to assist them in their story research 
and investigation, finding story ideas, staying in touch with 
family and finding out information about others. The study of 
Chandha (NA) on  “Social networking sites and social ties: do 
they help forge new ties or simply revive old ones?” found that 
social media especially facebook has helped media profession-
als to get leads on stories, interact with people who were 
probably at the place where news event was taking place and get 
information. Arrival of facebook has brought some interesting 
trends to Indian journalists as it helped them with the stories 
and leads during breaking news events. Facebook is being used 
by scholars and journalists in gathering information for news 
stories as it is a much faster approach than traditional media 
(Jarad, 2009).For some journalist facebook is an effective tool of 
communication as it helps them to keep in touch with what 
concerns the public in a particular community and all over the 
world (Al Ezzi, El-Sheikh, Hamdy, Kamal, & Mahfouz, 2008). 
According to the research, journalists are adapting the new 
tools, but they do it carefully. Almost half the journalists 
responding to the survey expressed concerns about a lack of 
fact-checking or reporting-standards.

Methodology:
This section consists of research model, data collection tool and 
population.

Research model: The researcher relied upon the survey method 
for the collection of data. 
Data collection tool: To perceive the reasons Kashmiri print 
journalist drive to facebook, an online questionnaire was 
administered. The questionnaire consists of two sections. The 
first section establishes the personal details of participants and 
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the second section includes questions aimed at determining the 
reasons journalists use facebook in their day to day activities.

Sample: Online questionnaire was distributed randomly among 
fifty Print journalist of Kashmir. Most of them are working with 
national and local dailies.

Results:
The analysis of the questionnaires administered online among 
50 journalists showed the following results

1. Of the 50 journalists 34 use Facebook professionally, 2 use 
Facebook to stay in touch with friends and relatives and 14 use 
Facebook personally

2. 44 journalists have started using facebook 3 years back, 1 
journalist has been using it since last 2 years and 4 journalists 
have been using it since last 1 year.
3. All the 50 journalists share news through Facebook. All of 
them share the news that they find interesting
4. 43 journalists considered Facebook as good source of News 
while the remaining 7 didn't consider it as a good source of 
News
5. Of the 50 journalists only 8 use Facebook as a first sources 
when researching a news and feature story, others prefer to 
interview people or put their hands on a press release. 

6. 23 journalists seldom join facebook groups or Like a page for 
professional reasons, 22 always do it or professional reasons and 
2 said that they most often do it for professional reasons. 
Remaining had other reasons to join any group or like a page on 
Facebook.

7. All the journalists had an opinion that Facebook has an impact 
on their profession. Some of the responses to the question how 
Facebook has had an impact on their profession:

Ÿ “It helps me sometimes in real time to know what has 

happened for example if protest has erupted or some 
gunfight has erupted people do write about it.”

Ÿ “Facebook has helped journalist to connect well with the 
situation, to understand a general mood of things without 
fear of anything, to know in real time what is happening.” 

Ÿ “We can see almost all of the news organizations have their 
facebook pages, I think that speaks all. There are portals 
which first update news on their facebook pages then on 
their respective portals. Facebook has brought a
complete change in the mind set of people and producers of 
news as well.”

Conclusion:
Most of the print journalists in Kashmir use Facebook for 
professional reasons (sharing and collecting information) But do 
not rely completely on it.

Almost all the journalists maintain their presence on Facebook. 
The current study has brought us to the conclusion that most of 
the journalists are using Facebook to deliver news, suggesting 
that news dissemination through facebook has become a 
common practice. Although, they don't share every other 
information through facebook but most of them share news that 
they find interesting. The links they share on facebook are not 
necessarily of the websites of the organizations they work with. 
Although, Journalists consider Facebook as an important news 
source but they don't completely rely on it. They prefer 
interviews and press releases to form the content of news for the 
newspaper organization they work with. 

A majority of Kashmiri journalists join facebook groups that are 
of some help in their professional lives. They even like the pages 
for professional reasons. These groups and pages on facebook 
provide them a variety of information. Not only breaking news 
or news in real time, but some groups and pages exclusively for 
journalists also provide them daily tips, keeping them updated 
with the latest trends in journalism. Kashmiri print journalists 
believe that facebook has an impact on their profession in a way 
that debates and discussions on almost all the latest events are 
abuzz on facebook giving good and unique story ideas at times. 
Facebook also helps in building good news sources. The little 
but timely information that facebook provides makes journal-
ists to act and build a story in time. Facebook not only helps in 
collecting information but also to deliver it. What is important is 
not only the gathering and disseminating news through 
facebook but the pace at which it is collected and delivered. 
Through facebook print journalists come to know of events as 
they happen and deliver then at the same speed. 
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