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INTRODUCTION
A car rental & car hire is a framework in which an organization that 
give car as rents cars to lack time, by and large it might be from a couple 
of hours to fourteen days. It is frequently composed with various 
nearby offices (which enable a client to give back a vehicle to an 
alternate area), and for the time it is situated close airplane terminals or 
occupied city zones and regularly reciprocal by a site permitting on the 
web bookings for the auto. 

Car rental which provide by the organizations which principally serve 
individuals who require a vehicle lack timeframe, case can be taken 
that the general population who the individuals who don't have their 
own particular auto, voyagers who are remain out of the towns, or 
proprietors of harm or obliterate auto who are sit tight for the repair or 
remuneration. The association which give auto as rent preface may 
similarly serve the self-moving industry needs, by renting vans or 
trucks, and in certain scope of business areas and distinctive sorts of 
vehicles, for instance, motorvehicles etc.

From the essential side that the fundamental rental of a vehicle, office 
which give auto who normally give offers, for example, protection, 
worldwide situating framework (GPS) route frameworks, diversion 
frameworks, cell phones, versatile associations and kid wellbeing 
seats.

Car rental business in India
In India the matter of auto rental is developing quickly at a CAGR of 
around 12% in a market that is presently commanded in the business 
market of the India.The area which is sorted out has a little measure of 
the bit of the work and is require has a little part of pie which will help 
develop later on. The area which is sorted out not the same as the 
division which sloppy part which separate as far as its administration 
parameters like nature of administration, dependability, and so on and 
charges a forthright premium for that. The aggregate scope of 
administration from the beginning stage to business as of late. The vast 
majority of the organizations which give auto as lease basis.Most of 
these organizations are something beyond minor auto rental 
organizations. The utilization of innovation develop step by step for 
leasing the auto. A Worldwide Situating Framework, or GPS, helps the 
driver achieve the goal effortlessly. The vital thing that the model of the 
business which utilize auto lease reason which ought to lessen the use 
and will rapidly maintain the business . These organizations for the 
most part depend on the armada of the current administrators and carry 
them going to play a part with legitimate preparing in order to convey a 
predictable administration encounter. The organizations ought to give 
charges benefit in premium to every one of the clients charge benefit 
premium from the top of the line clients who do immaculate 
administration.

Car Rentals in India – A guidelines for the car rental
Information on: 

For renting a car documentation is required
Suggestion for in case of emergency
Driver or self drive during driving

Car Rental Prices in India
The cost of the car for lease differs on the premise of organization and 
furthermore on the premise of the sort of the car.The cost is likewise 

depend where it is taken. Auto rental costs guests ought to hope to pay 
for day by day rental for aerated and cooled auto with escort, including 
fuel and assessments. The cost of leasing an auto rely on upon mileage 
of voyaging and furthermore it rely on upon the additional time past the 
farthest point of leasing a car.

Methods of renting a car in India
In India, leasing an car is not so prevalent but rather it is the basic in 
Western nations. 

In most western nations leasing an auto is basic extremely places and it 
likewise accessible in airplane terminal area.In India, There are such a 
large number of system offices yet at the same time the auto rental 
business in online not create. The greater part of the general population 
still lean toward conventional strategies.

Renting car in India. 
The strategies for leasing a car in India more often than excludes a 
driver. This suits most guests as nobody would need to drive in 
troublesome movement conditions at any rate. On the off chance that 
an auto without a driver is required, then rental organizations require a 
compensation cash as store. In the event of a minor mischance even, 
for a self-propelled vehicle the tenant is completely at risk. To lease an 
auto without a driver. You have to present a photocopy of your Driving 
Permit, Mastercard and International ID. The best choice in the event 
that you need to stay away from all the issue is to lease an auto with a 
driver. The car rental organization will give the driver or without 
driver.

Online car rental companies in India
Ola
Ola, India's most prevalent portable application for transportation, 
coordinates city transportation for clients and driver accomplices onto 
a versatile innovation stage. Ola's offerings on its stage ranges from 
moderate air conditioning taxicabs on the Ola Small scale range to the 
predominant extravagance offering from Ola Lux and in addition 
limited offerings like the omnipresent Auto-rickshaws to Transport 
transports for every day drive. 

This paper is an analytical study which focuses on the prospects and problems of Car rental business in Delhi NCR. Both 
primary and secondary data was collected. Primary data was collected through a structured questionnaire. Data was 

analysed through Chi square test. Descriptive techniques were used tables were used to present the data. Findings indicated the very promising 
future for the car rentals along with certain problems in terms of infrastructure, cost and advertising.
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Ola's offerings on its stage ranges from moderate air conditioning 
taxicabs on the Ola Small scale range to the prevalent extravagance 
offering from Ola Lux and in addition limited offerings like the 
pervasive Auto-rickshaws to Transport transports for day by day drive. 
Utilizing the Ola versatile application, clients crosswise over 102 
urban communities can advantageously book from more than 450,000 
vehicles accessible to them. 

We've enabled a huge number of driver-accomplices as business 
people, by building an environment enveloping financing foundations, 
auto makers, specialist organizations and so forth for drivers to 
develop professionally and actually and additionally a predictable 
gaining open door for them on the Ola stage.

Uber 
Uber Innovations Inc. is an American general online transportation 
orchestrate association headquartered in San Francisco, California. It 
makes promotes and works the Uber flexible "application", which 
empowers customers with phones to introduce a journey request, 
which the item program then thus sends to the Uber driver nearest to 
the purchaser, disturbing the driver to the zone of the customer.

Call Taxi (India)
Call Taxis are taxi benefits in India in a few urban areas in India. In a 
few urban communities, they work under a customary taxi allow, while 
in a few urban communities, they are dealt with as traveler vehicles for 
contract. They regularly offer administrations at all seasons of the day. 
Call Taxi administrations are not formally perceived by the Motor 
Vehicles Act.

Meru Cabs
Meru Cabs is a taxi aggregator organization situated in Mumbai, India. 
It gives taxicab booking offices through calls, site or through their 
versatile application and installment through money, card or wallet 
initiated Cab Wallet. Meru Cabs coordinated their taxi benefit with 
Google Now which will send travelers remnants for taxicab pickups, 
cautioning them in the event that they wish to book a taxi in view of 
their area and other data through Now Cards inside the Google 
application.

Easy Taxi
Easy Taxi is a versatile E-hailing application accessible in 30 nations. 
The application enables clients to book a taxi and track it progressively. 
Similar iOS, Android, or Windows Phone application can be utilized as 
a part out of every other place on earth in which the accomplice taxis 
work Easy Taxi was established in 2011 in Brazil and has since 
extended internationally, covering the system of 30 nations and more 
than 420 urban areas.

OBJECTIVES OF THE STUDY
The primary concentration of the venture to concentrate on the 
imperative issues identified with issues and prospects of auto rental 
business in Delhi NCR There are the accompanying destinations of the 
venture:- 

To comprehend what sort of online auto rental business is accessible in 
Delhi NCR. 
To break down the possibilities of auto rental business. 
To decide the issue of auto rental business. 
To look at the inclinations on taxicabs benefits in Delhi NCR. 
To decide the issue related with taxis benefits in Delhi NCR.

RESEARCH METHODOLOGY

Area of the study
Delhi definitively the National Capital Area of Delhi, is a city and a 
union district of India. It is flanked by Haryana on three sides and by 
Uttar Pradesh toward the east. It is the most broad city in India.It has a 
masses of around 25 million, making it the second most swarmed city 
after Mumbai and most jammed urban agglomeration in India and third 
greatest urban zone on the planet. Such is the method for urban 
advancement in Delhi that its improvement has stretched out past the 
NCT to merge towns in neighboring states and at its greatest degree can 
count a people of around 25 million tenants beginning at 2014.

The National Capital Region (NCR) is the task for a conurbation or 
metropolitan domain in India. It conceals the entire National Capital 
Area of Delhi, including New Delhi and urban reaches enveloping it in 

neighboring states of Haryana, Uttar Pradesh and Rajasthan.NCR is 
India's greatest agglomeration and one of the world's greatest 
agglomerations, with a people of more than 46,069,000.

RESEARCH  PLAN
The review was led in four stages. 

1. Stage 1 
Preliminary stage: Arrangement for the field review and accumulation 
of auxiliary materials were the principle assignments. The following 
principle undertaking fulfilled in stage 1 was the planning of the 
examination strategy, essentially get ready polls for the organizations 
and visitors. Once the devices and systems for the overview were 
readied the field research was led. 

2. Stage 2 
Field examinations: The exercises fulfilled amid this stage include: 
I. Questionnaire overview; 
II. Personal meet with the proprietors of the auto rental business; 

3. Stage 3. 
Information organization and data solidification: The applicable 
data/information accumulated utilizing different instruments and 
strategies were classified and abridged to show in the report. 

4. Stage 4. 
Report composing 

Field procedure: While directing the field work the strategy for 
quantitative and subjective research were connected with respect to the 
gathering of information. The whole procedure of information 
accumulation depended on exceptionally composed shut finished, 
open finished, organized and semi organized poll on timetable We have 
additionally attempted to discover the human rights infringement that 
they are casualties to. The information gathered depended on 
individual meetings, centered gathering discourses and studies. 

Information handling: 
A portion of the information will be classified physically in light of the 
fact that it was chosen that data from every one of the organizations and 
visitors ought to be arranged to keep away from deferrals. To guarantee 
consistency, groups for entering information were set up ahead of time 
utilizing the surveys as a rule. Outlines and cross organizations were 
likewise done physically for each organizations and travelers for 
incorporation in the report. 

Information Investigation: Information investigation is a procedure 
used to change, rebuild and reexamine certain data (information) with 
a view to reach to a specific determination for a given circumstance or 
issue. Information investigation should be possible by various 
techniques as per the necessities and prerequisites of various spaces 
like science, business, sociology thesis and so forth. Information 
examination, in an exploration backings the analyst to reach to a 
conclusion. Hence, just expressing that information investigation is 
essential for an exploration will be putting it mildly rather no 
examination can get by without information examination.

HYPOTHESIS- I
Ÿ Ho : Online car rental portals are most convenient and fastest mode 

of travel within Delhi NCR.
Ÿ H1 : Online car rental portals are not most convenient and fastest 

mode of travel within Delhi NCR.

HYPOTHESIS- II
Ÿ Ho : Car rental companies takes all in considering location, 

preferences and requirements of the customers.
Ÿ H1 : Car rental companies not take all in consideration location, 

preferences and requirements of the customers.

DATA ANALYSIS
Table 1: Distribution of the Studied Population According to the 
Age

 INDIAN JOURNAL OF APPLIED RESEARCH 659

SL 
NO.

Age Group Number of person Percentage (%)

1 15 to 30 33 33%
2 31 to 45 55 55%
3 Above 45 27 27%



The table 1 deals with the distribution of the studied population 
according to the age. According to the table 1, it can be found that the 
most of the people who prefer online car service , those people fall in 
the group of age 31 to 45. 

Table 2: Distribution of the Studied Population According to the 
Gender

The table 2 deals with the distribution of the studied population 
according to the gender. According to the table 2, it can be found that 
the most of the male people who prefer online car service.

Table 3: Distribution of the Studied Population According to the 
Nationality

The table 3 deals with the distribution of the studied population 
according to the age. According to the table 3, it can be found that the 
most of the people who prefer online car service , those are Indian. 

Table 4: Distribution of the Studied Population According to the 
Occupation

The table 4 deals with the distribution of the studied population 
according to the age. According to the table 4, it can be found that the 
most of the people who prefer online car service , those people 
occupation is service. 

Table 5: Distribution of the Studied Population According to the 
preference of the online car service.

The table 5 deals with the distribution of the studied population 
according to the preference of online car service. According to the table 
5, it can be found that the most of the people who prefer online car 
service , the percentage of the people is 85%. 

Table 6: Distribution of the Studied Population According to the 
preference of the Company which providing online car service.

SL.NO GENDER RESPONSE PERCENTAGE
1 Male 53 53%
2 Female 44 44%
3 Other 3 3%

SL.NO GENDER RESPONSE PERCENTAGE
1 INDIAN 72 72%
2 FOREIGNER 28 28%

SL.NO GENDER RESPONSE PERCENTAGE
1 BUISNESS 10 10%
2 SERVICE 62 62%
3 STUDENTS 15 15%
4 Other 13 13%

SL.NO PREFERENCE RESPONSE PERCENTAGE
1 YES 85 85%
2 NO 15 15%

SL.
NO

COMPANY OF ONLINE 
CAR SERVICE

RESPONSE PERCENTAGE

1 UBER 34 34%
2 OLA 38 38%
3 MERU 17 17%
4 TAXI FOR SURE 11 11%
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The table 6 deals with the distribution of the studied population 
according to the preference of the online car service company. 
According to the table 6, it can be found that the most of the people who 
prefer uber online car service .

Table 7: Distribution of the Studied Population According to the 
preference of the online car service or offline car service.

The table 7 deals with the distribution of the studied population 
according to liking online or offline car service. According to the table 
7, it can be found that the most of the people who prefer online car 
service.

Table 8: Distribution of the Studied Population According to the 
need or want of the online car service   

The table 8 deals with the distribution of the studied population 
according to requirement basis. According to the table 8, it can be 
found that the most of the people who prefer online car service , require 
online car service as their need. 

Table 9: Distribution of the Studied Population According to the 
opinion regarding the Availability of the cab of the online car 
service

The table 9 deals with the distribution of the studied population 
according to the opinion on the availability of online car service. 
According to the table 9, it can be found that the most of the people who 
give positive response on the availability of  online car service on time 

Table 10: Distribution of the Studied Population According to the 
opinion regarding the cost of the online and offline car service

The table 10 deals with the distribution of the studied population 
according to the opinion on the costliness of the online car service than 
offline service. According to the table 10, it can be found that the most 
of the people who give positive response that  online car service is less 
costlier than offline car sevice.

Table 11: Distribution of the Studied Population According to the 
opinion regarding the problems of the online car service

The table 11 deals with the distribution of the studied population 
according to the opinion regarding the problem of the online car 
service. According to the table 11, it can be found that the most of the 
people who say about the problem of the fare of the online car service.

Table 12: Distribution of the Studied Population According to the 
opinion regarding the changes required for  the online car service

The table 12 deals with the distribution of the studied population 
according to the opinion on the changes require for  the online car 
service . According to the table 12, it can be found that the most of the 
people who give  response that  online car service require to increase 
the number of vehicles. Reactions were gathered from 100 respondents 
from Delhi. Out of which 77, individuals utilized no less than one of 
computerized channel specifically Site, SNS, YouTube, Advanced 
television, advanced Outside, Messages, Cell phones and so on amid 
their buy choice voyage while purchasing an auto; though 198 
individuals didn't utilize any advanced station and utilized just the 
conventional stations to be specific television, Radio, Daily paper, 
going by Merchants' Showroom and so forth. The aftereffects of the 
review demonstrated that 75% individuals utilized no less than one of 
the advanced channels though 25% utilized just the conventional 
channels while leasing a car. 

A g e  a n d  U t i l i z a t i o n  o f  C o m p u t e r i z e d  S h o w c a s i n g 

SL.NO PREFERENCE RESPONSE PERCENTAGE
1 YES 77 77%
2 NO 23 23%

SL.NO PREFERENCE RESPONSE PERCENTAGE
1 NEED 72 72%
2 WANT 28 28%

SL.NO AVAILABILTY RESPONSE PERCENTAGE
1 YES 63 63%
2 NO 37 37%

SL.
NO

COSTLIER THAN 
OFFLINE CAR SERVICE

RESPONSE PERCENTAGE

1 YES 79 79%
2 NO 21 21%

SL.
NO

PROBLEMSOF ONLINE 
CAR SERVICE

RESPONSE PERCENTAGE

1 SERVICE 39 39%
2 PRICE 44 44%
3 OTHER 17 17%

SL.
NO

CHANGES REQUIRE FOR 
ONLINE CAR SERVICE

RESPONSE PERCENTAGE

1 INCREASE CAR 52 52%
2 QUALITY OF CAR 27 27%
3 QUALITY OF DRIVER 14 14%
4 OTHER 7 7%
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Correspondence 
Information for the review was gathered from respondents having a 
place with different age gatherings. 36% of the example was spoken to 
by respondents having a place with 18-25 years age gathering. 
Respondents having a place with 26-30 years age aggregate made 18 % 
of the example though 31-45 years age gathering was spoken to by 
15% of individuals. Around 15% of test was spoken to by respondents 
having a place with 31-35 years age gathering. One might say that 
around 69% of the specimen was spoken to by individuals underneath 
the age of 35. The specimen dispersion by age practically gathers with 
the discoveries of Registration, 2011 whereby it expressed that 65% 
individuals in India are underneath the age of 35. 31% of the example 
was spoken to by respondents over the age of 35 years. The variable 
was incorporated into the review as scientist wished to see whether use 
of different computerized channels of correspondence is influenced by 
age or not. Do individuals having a place with a specific age gather 
have inclination for specific advanced channel or not? It was found in 
the review that individuals having a place with age gathering of 18-25 
years made the most utilization of computerized advertising 
correspondence while purchasing an auto taken after by individuals 
having a place with age gathering of 26-30 years. Individuals having a 
place with age gathering of 36-40 years made slightest utilization of 
advanced advertising 

It was seen in the review that people who were in administration taken 
after by understudies made the most utilization of advanced 
advertising correspondence while purchasing an auto. Individuals 
having a place with Home-creator classification made minimal 
utilization of computerized showcasing correspondence while 
purchasing an auto. Chi-square test was connected as trial of 
noteworthiness to see the huge relationship amongst occupation and 
utilization of computerized promoting correspondence.

LIMITATIONS
In Delhi NCR the first problem faced by us that is lack of time and I 
have to collect data within a couple of days. I only get few data. 
Another problem we faced that sometimes the people and also the 
foreigners having problem to communicate with us because of 
language difference.At times we faced problem to explore the places 
because of the weather conditions of the cities.We also noticed non 
availability of proper resources. Some of the tourists who won't co-
operate to respond y questions

CONCLUSION
The accomplishment of an association relies on upon its capacity to 
influence ceaseless change and give quality items and administrations 
to its client. 

Advanced advertising is composing new principles in business 
correspondence over every one of the organizations. Indian Auto 
Market is additionally encountering the change and advertisers are 
effectively applying different computerized correspondence 
promoting rehearses crosswise over different advanced channels. For 
recent years Indian Traveler Auto advertisers have been one of the top 
advanced spenders and are slowly expanding their computerized 
spends. Consumers have likewise encountered a change in 
conventional auto purchasing process whereby they are making less 
visits to the showroom than before and depending intensely on 
advanced data for settling on a buy choice. They are additionally 
looking at andreading audits of specialists and different shoppers 
before choosing about the brand. Youthful era particularly having a 
place with the age gatherings of 18-30 years and in administration are 
particularly more dynamic than others when it comes utilizing 
computerized advertising correspondence while purchasing an auto. 
In this way, it can be reasoned that statistic profit is paying off in 
Computerized Advertising Correspondence in Indian Auto Showcase. 
Besides computerized showcasing is no longer just a urban wonder as 
individuals from Semi-Urban and Provincial ranges are likewise 
making utilization of this intuitive and alluring current specialized 
apparatus. Along these lines, it can likewise be inferred that 
computerized stage is putting forth itself to an energizing suggestion to 
both advertisers and shoppers. Utilizing their strategies to offer 
motivations to drivers and marked down admissions to riders, both Ola 
Taxis and Uber are making other taxi organizations insignificant in 
India. It can be unmistakably observed through the pie graph that the 
request of uber and ola administrations are expanding in the market 
step by step in contrast with the typical taxi administrations . In any 
case, it can be obviously observed that general society transports are 

still on buildup , possibly due to absence of data among individuals , a 
few people are as yet ignorant of such administrations accessible in 
market . It can be plainly said that the uber , ola taxi benefits on a major 
blast in India . Possibly with keeping the buildup of open transports, for 
example, auto riskshaws at the top of the priority list now uber ola have 
accompanied an idea of auto administrations also. This will require 
each staff in the association to have the essential learning, aptitude and 
disposition. Appropriate distinguishing proof of traveler sections and 
centered advertising endeavors, with the assistance of experts, ought to 
be attempted. Just general development can help in enhancing income 
era, which needs to develop in accordance with the extra limit being set 
up by the accommodation business. Tourism exercises rely on nature 
and common legacy, it is basic to guarantee that tourism advancement 
is environmentally feasible –ecological prepare must not be 
disregarded. So also tourism offers genuine experience of 
extraordinary culture of the nation and the State. The discoveries can 
be credited to the way that youthful era has an expanded and steady 
introduction to the new age advanced innovations and are more open to 
utilizing these advances while settling on any leasing choice. 
Consequently the improvement ought to guarantee that social and 
social supportable tourism advancement perfect with the way of life 
and estimations of the neighborhood individuals. All in all, the way for 
bureau of available tourism is intense and one needs to consult with 
numerous chargeable difficulties and bottlenecks. Maybe, some of 
those are not hard to manage or oversee. What might be required is sure 
level of duty, sincere endeavors and coordination with respect to direct 
partners. With regards to more mind boggling issues including 
significant money related duty and coordination, it is important to 
establish appropriate arrangement instruments and more elevated 
amount of between division coordination components.

FINDINGS AND SUGGESTIONS
The review which planned to evaluate the relationship between age, 
occupation with computerized advertising use while leasing an auto; 
uncovered that statistic profit of India is paying admirably for auto 
advertisers. It likewise inferred that individuals independent of place 
of living whether urban, semi-urban and country are making utilization 
of advanced correspondence channels while rentinga auto. Exactly, 
real Discoveries of the review were as per the following: 

Ÿ 75% of the general population made utilization of advanced 
showcasing correspondence through no less than one of the 
computerized channel. 

Ÿ Age had a huge relationship with the use of computerized 
showcasing relationship as individuals having a place with age 
gatherings of 18-25 years and 26-30 years; separately utilized 
advanced promoting correspondence the most while utilizing an 
online auto benefit. 

Ÿ Occupation as well, had a noteworthy relationship with the 
utilization of advanced showcasing relationship as individuals in 
administration utilized computerized advertising correspondence 
the most. 

Ÿ People from urban, semi-urban and rustic ranges similarly make 
utilization of advanced showcasing correspondence. 

In light of the discoveries of the review; it is proposed to the auto 
advertisers that they ought to devise restrictive focusing on systems to 
take into account the section which is youthful, working, technically 
knowledgeable and makes most extreme utilization of advanced 
promoting correspondence. Auto advertisers can send the energizing 
advanced substance through horde computerized channels accessible 
today which connect with the potential clients as well as result in 
esteemed associations with them. In any case they should guarantee 
similarity and responsiveness of the substance with different advanced 
channels. The computerized substance ought to be made as intelligent 
as conceivable so that more noteworthy points of interest can be 
acquired about the objective clients who later on can be focused on 
exclusively and all the more absolutely. Advertisers can likewise 
persuade their objective clients imparting their criticism and insight 
with them. It is additionally prompted that auto advertiser must 
distinguish the assessment pioneers in the objective portion's gathering 
which can be effortlessly done over advanced channels given their ID 
and focusing on abilities; so that the objective clients believe the 
computerized communication. The advanced substance ought to 
likewise be effectively sharable which would empower clients impart 
the substance to their companions, partners and relatives if they locate 
the substance intriguing. Applicable data about the given item 
classification that may manage new offers and variations of auto, 
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exceptional rebates, new dispatches, challenge and diversions, credit 
and financing choices, due date of administrations, support refreshes 
and so on ought to be correspondence to the intended interest group at a 
perfect time that would help them in taking an educated and esteemed 
choice. Auto advertisers are likewise encouraged to give due thought 
to the provincial and semi-urban regions additionally as there is no lack 
of chances for advertisers. Individuals in such regions are similarly 
making utilization of computerized channels. Advertiser can give the 
substance in the nearby dialect particularly in the rustic zones in this 
manner evacuating the dialect hindrances assuming any and making 
the general experience intriguing and individual for the clients.
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