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Introduction:

India is a big market and a developing economy. It is growing day to
day. Development of Economy depends the development of
Technology. It leads the revolution of E-commerce. One of the
technologies which really brought information revolution in the
society is Internet technology and is rightly regarded as the third
wave of revolution after agricultural and industrial revolution. It
leads to the development of E-commerce or online shopping. It
facilitates new types of information based business process for
reaching and interacting with customers like online advertising,
marketing, online order taking and online customer service etc. It
can also reduce cost in managing orders and interacting with a wide
range of suppliers and trading partners.

Howdoes online shopping work?

Online shopping is so easy. Go to the site on which you want to shop.
Click on the item you want, click “add to basket” and then shop.
Check that the web address in the browser starts with https (rather
than http).

Enter your credit or debit card details. There will often be a few
random characters on a display and you will be asked to enter those
too. This is called 'Captcha’ and it's a way of making sure you are areal
person, not a piece of software designed to defraud. So you enter your
details, complete your purchase and wait for your goods to arrive. It's
astraight forward as that

Objectives of the study

* Tostudythescope of Online ShoppinginIndia

*  Tostudythemerits and demerits of Online Shopping

* To suggest adequate measures to avoid the risk of online
shopping

Methodology
The present study is based on the secondary data, mainly collected
fromvarious established journals and official websites.

Online Shopping: - Opportunities and threats
Opportunities

Though the number advantages are unavoidable, there are few
disadvantages of Online Shoppingin India.

+ Itisconvenientand quick

» Itcansaveyour travelling time and money.

*  Hugecollections of good s are available.

*  Checkingavailability of colours and size is easy.

* Easytocompare prices.

* Nomorewaitingin queues foratrial.

e Cashondeliveryandreturn policy.

* Freeshipping.

* Ratingsandreviews helpsyouto take abetter decision.
e 24x7availability.

Threats (Disadvantages)

« Can'tguarantee the shape and size of the product.
¢ LessonElectronicitems.

¢ Sometimes the products are fake.

¢ Cheating cases maybe occurred.

» Can'tseethequality of the product.

Conclusion

From the above review, it is clear that the Online Shopping/E-
commerce will become an integral part of our life because of its
convenient. Because of this merits thousands of customers do
research about products and make purchases form thousand of
different merchants. Now the online shopping industry is in a
growing stage and willbecomeno.1 in the comingyears.
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