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Introduction 
Corporate social responsibility is represented by the contribu-
tion by companies to the society through its core business 
activities, its social investment and philanthropic programmes 
and its engagement in Public Company have determined that 
their impact on economic, social and environmental landscape 
directly affects their relationships with investment employees, 
customers, business partners, governments and society at 
large. CSR has long been stressed to be related with the 
pro�tability of an organization. Social responsibility has been 
identi�ed by many people in recent centuries; Stoner et al 
(1996) de�ned it as an action which involves seriously 
considering the impacts of the company's actions to the 
society. Boones et al (1984) de�ned it as those management 
policies, procedures and actions that have the advancement of 
society welfare as one of their primary objectives. Arguments 
on social responsibility have persisted over the years. One such 
is that, whether business is a source of an economic system 
which is responsible, only to their owners or a social economic 
system which is responsible to various related groups like 
employees, consumers, community and the environment. 
Drucker (1968) showed through his study that the �rst social 
responsibility of any organization is to make enough pro�t to 
cover for the future while Freidman (1963) denounced social 
responsibility that threatens the foundations of a free society in 
which there is only one social responsibility of business to use 
its resources and engage in activities designed to increase 
pro�ts. Organizations have increased in complexity, therefore 
ignoring moral and ethical obligations. Business organizations 
must consider the environment in which it functions. Davis et al 
(1988) expressed his opinion that the creation of a better social 
environment bene�ts both society and business. Society gains 
through better neighborhoods and employment opportuni-

ties, business bene�ts from a better community since the 
community is the source of its workforce, and the consumer of 
its products and services. The essence of this study is to 
determine the effect of corporate social responsibility on the 
society. The essence of this study is to determine the in�uence 
of corporate social responsibility on the society.

Corporate Social Responsibility (CSR) 
Companies and business are attaching more importance to 
corporate social responsibility. They are the ones who give the 
most whenever there are natural calamities and disaster. It is 
now an integral part of the wealth creation process -which if 
managed properly should enhance the competitiveness of 
business and maximize the value of wealth creation to the 
society. Business would embrace responsibility for the impact 
of their activities on the environment, consumers, employees, 
communities, stakeholders and all other members of the public 
sphere. 

Key Drivers of Corporate Social Responsibility 
According to Boones L. E. et al (2004) they are Enlightenment 
self-interest – creating synergy of ethics, a cohesive society and 
a sustainable global economy where markets, labor and 
communities are able to function well together, Social 
investment – contributing to physical infrastructure and social 
capital is increasingly seen as a necessary part of doing 
business, Transparency and trust - business has two ratings of 
trust in public perception. There is increasing expectation that 
companies will be more open, more accountable  accountable 
and be prepared to report publicly on their performance in 
social and environmental arenas,  Increased public  expecta-
tions of business- global companies are expected to do more 
than merely provide jobs and contribute to the economy 
through taxes and employment. Ernst and Young (2002) report 

          Corporate Social Responsibilityalso called as corporate conscience, corporate citizenship or sustainable responsi-
ble business. Responsible Business is a form of corporate self-regulation integrated into a business model. Basically CSR policy 
functions as a self-regulatory mechanism whereby a business monitors and ensures its active compliance with the spirit of the law, 
ethical standards and international norms. According to Forbes (2010), corporate social responsibility works in two ways. The 
company gives back to the societyin turn, people get to know about the company who helped them most and cater to their 
products and services. It is about how companies manage the business processes to produce an overall positive impact on society. 
As globalization accelerates and large corporation serve as global providers, these corporations have progressively recognized 
the bene�ts of providing corporate social responsibility programs in their various locations. Universally it is well known and 
recognized that CSR insists on enlightening self-interest, social investment, transparency with trust and �nally increased public 
expectations of business. With this back drop,this research paper aims to deliver the exact role that CSR plays in a private cement 
industry atAriyalur.The objectives of the study are to identify the applications of CSR practices in a cement industry and to �nd out 
the possible in�uence of the CSR practices. This study utilizes the descriptive research design, wherein the universe comprises of 
364 employees and the proportionate random sampling technique was used to select a sample of 50 respondents. Questionnaire 
was used to collect data from the sample respondents. The statistical application of percentage analysis, chi-square and one way 
ANOVA were used to �nd the associations and the difference between the variables used in the study. The key �ndings of the 
study include positive af�liation of the people dwelling in and around of Ariyalur. Atleast a reasonable proportion of the gain of the 
industry has been spent for the society at large, emphasizing the concern for the societal well being.
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