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ABSTRACT Print media is playing a predominant role in the recent days at the outset byViewing in the newspaper perspective, 
people are interested in newspapers which correspond to their beliefs that they can identify themselves, this is a view 

commonly expressed in evaluations of the research on the impact of the newspaper among the readers further the research attempts to iden-
tify the consumer behaviour on English newspaper further the study portrays the factors influencing the buying behaviour towards English 
newspaper by analyzing with  the demographic  

INTRODUCTION
The  newspaper  has been a part of our daily life for several 
centuries. They have been a way for the public to be informed 
of important events that are occurring around the world. 
Newspapers have undergone dramatic changes over the course 
of history. Some of the earliest newspapers date back to Ancient 
Rome where important announcements were carved in stone 
tablets and placed in highly populated areas where citizens 
could be informed of the announcements.

Over the centuries, newspapers have undergone many changes. 
The biggest change was printing them on newsprint and use of 
the  printing press. By automating the production of the news-
paper, the number of papers available to the public greatly in-
creased, while making it affordable for people to purchase one. 
These developments led to a boom in the newspaper industry 
where several different newspapers started to appear in ma-
jor cities, publishing morning, afternoon and evening editions. 
These papers gave readers news, weather, sports and other fea-
tures that informed and entertained them.

However, over the course of time, newspaper costs continued 
to rise and the number of newspaper subscribers continued to 
fall. This led to a vast reduction in the number of newspapers 
and newspaper editions in every market. In addition, with the 
increase in the use of technology, the public no longer needed 
the newspaper for its source of information. Other media such 
as radio, television and the Internet started to replace the paper 
as an information source.

In recent years, newspapers and other media have adapted to 
the changing technology environment by starting to offer online 
editions to cater to the needs of the public. In the future, the 
trend towards more electronic delivery of the news will contin-
ue with more emphasis on the Internet, social media and other 
electronic delivery methods. However, while the method of deliv-
ery is changing, the newspaper and the industry still has a niche 
in the world.

COMPANY PROFILE
THE HINDU
The Hindu  is an  English-language  Indian  daily newspaper. 
Headquartered at Chennai,  The Hindu  was published weekly 
when it was launched in 1878, and started publishing daily in 
1889. It is the second  most circulated English-language newspa-
per in India, with average qualifying sales of 1.39 million copies 
(as of December 2013). According to the  Indian Readership Sur-
vey in 2012, it was the third most widely read English newspaper 
in India, with a readership of 2.2 million people. 

Business standard

Business Standard  is an Indian  English-language  daily  newspa-
per  published by Business Standard Ltd (BSL) in two languages, 
English and Hindi. Founded in 1975, the newspaper primarily 
covers  India  and  international business, and financial news and 
issues. The main English-language

regionalcentre,NewDelhi, Kolkata, Bangalore, Coimbatore, Chennai,
Ahmedabad, Hyderabad, Chandigarh, Pune, Lucknow, Raipur, 
Bhubaneswar, and  Kochi—and reaches readers in over 1,000 
towns and cities across India.

The Times of India  (TOI) is an Indian English-language daily 
newspaper. It is the  third-largest newspaper in India by circu-
lationand  largest selling English-language  daily in the world ac-
cording to Audit Bureau of Circulations (India). According to the 
Indian Readership Survey (IRS) 2012, the  Times of India  is the 
most widely read English newspaper in India with a readership 
of 7.643 million. This ranks the Times of India as the top English 
daily in India by readership. 

The New Indian Express  is an Indian  English-language  broad-
sheet daily  newspaper  published by the Express Publications 
and based in  Chennai. It was founded in 1932 as the  Indian 
Express, under the ownership of Chennai-based  P. Varadara-
julu Naidu. In 1991, following the death of the owner  Ramnath 
Goenka, the Goenka family split the group into two companies. 
Initially, the two groups shared the Indian Express title, and edi-
torial and other resources. But on 13 August 1999, the northern 
editions, headquartered in  Mumbai, retained and renamed  In-
dian Express  as  The Indian Express, while the southern editions 
became  ,The New Indian Express. Today, the newspapers and 
companies are separate entities. The newspaper is known for 
its intrepid and anti-establishment tone. Express Publications 
(Madurai) Limited publishes the   The New Indian Express  from 
22 centres in  Tamil Nadu,  Karnataka,  Andhra Pradesh,  Kera-
la and Odisha

REVIEW OF LITERATURE 
Das and Sengupta (2012) analyzed the case of Times of India, 
by application of diffusion of innovation theory and disruptive 
technology theory, the nature of challenges it faces and the sur-
vival strategies adopted by the newspaper. The innovative strate-
gies identified by them, which will help the industry to achieve 
differentiation, are innovation in production, marketing, use of 
information technology and in content design and layout.

Singh and Arya (2012) concluded that source of information, 
habitual exercise and source of entertainment to be the reasons 
behind preferring to read the newspaper. The urban population 
felt that the only way to know the happenings in the locality was 
through the newspaper
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Hooke (2012) cites the global economic crisis, decreased adver-
tising revenues and changing patterns in media use as some of 
the major factors for the decline in the newspaper markets in 
the west. Contrasting the situation in the East, he says that the 
growing middle class, growing literacy levels and higher disposa-
ble income will boost newspaper sales and advertising revenues. 
He opines that the elite English newspapers will face the chal-
lenges like their western counterparts, but sees a bright future 
for the growing vernacular press that have embraced the tabloid 
tradition. 

Hayden (2012) discusses about the ways Indian newspapers are 
developing ways of staying relevant in reader’s lives while also 
appealing to the advertisers. He feels that there needs to be ef-
forts to built loyalty among readers by emphasising their local 
identity and encouraging grassroots leadership. He also cautions 
that trouble for Indian newspapers, however, may lie on the ho-
rizon. Fashionable new websites are slowly emerging as alterna-
tives to newspapers. In time, they might pose a legitimate threat 
to print’s stronghold on India’s morning-news consumption.

Ali (2012) analyses the preferences and behaviour of the readers 
of the newspapers on the basis of their attitudes, needs, wants 
and beliefs. He measured brand loyalty with the criterion of con-
tinued patronage. It was gathered that credibility and in-depth 
coverage of news were important. He concludes that newspaper 
brands should concentrate on developing their image by focus-
ing on the changing needs of customers and address the needs 
of consumers to strengthen their loyalty and widen readership 
base.

RESEARCH METHODOLOGY
Research methodology is a way to systematically solve the re-
search problem. It May be understood as a science of studying 
how research is done scientifically. This should give the steps 
that are generally adopted by a researcher in studying his re-
search problem along with the logical behind them. By research 
methodology, the researcher may design his methodology, which 
may differ from problem to problem.

In the research methodology the logic behind the methods used 
is also to be considered, and to evaluate, the research study 
should explain why the particular method or technique is used 
and how to evaluate the research results.

STATEMENT OF THE PROBLEM
1.	 More advertisement and lack of information
2.	 Digital media influence newspaper 
3.	 Lack in news coverage
4.	 Retention of existing customer 
 
OBJECTIVES OF THE STUDY
Primary Objective:
	To analyze the customer buying behaviour towards English 

Newspaper in coimbatore district.
Secondary Objective:
	To determine the factors influencing the purchase of this 

English newspaper.
	To study the customer satisfaction towards Newspaper.
	To find out the expectation level of the customers on brand 

Newspaper.
 
SAMPLE DESIGN
In the consumer market research there is a problem of selecting 
a sample of few hundred respondents from a vast population. 
The reason for sampling is that it is not possible to cover the en-
tire population in the field research.

Sampling Technique
	 Simple random sampling has been adopted for this study, so 

that the researcher can select the most accessible population 
number. The sample size is calculated using the formula.

Instrument of data collection: questionnaire

Sample size: 384 because it is unknown population so the the 
sample size is determined by

Ss= Z2XP(1-P) 

          M2

SS=sample size

Z2= confidence level 95% as( 1.96)

P= population proportion

M2= margin of error 5%(0.05)

=1.962X.5(1-.5)

       0.052

3.8416X0.25

    0.0025

=0.9604

  0.0025

=384.16

Sampling method: The research is an unknown population the 
non-probability judgement sampling was swlected

Sample Size
The researcher has made a sample size of 384 respondents.

Data Collection
These are two types of data available to the researcher. They are

a)	 Primary data
b)	 Secondary data
 
Primary Data
It refers to the first hand information collected by the research-
er, specific to the research problem. It includes using different 

primary data collection tool such as personal interview using 
questionnaires, telephone surveys, mail surveys etc. For the pre-
sent study, primary data was collected by survey method using 
questionnaires.

Secondary Data
It is the information that already exists for another purpose. This 
refers to all those data which are collected for the earlier work. 
The secondary data for this work was obtained from company 
profile. Company magazine, website, newspaper, internet, text 
books and report from company broachers and other promo-
tional materials.

Statistical Tools Used
The data has been analysed mainly by using the following meth-
ods namely, mean analysis, chi-square test.
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ANALYSIS AND INTERPRETATION
TABLE  SHOWING GENDER OF THE RESPONDENTS

GENDER NO. OF.RESPONDENTS FREQUENCY

Male 228 59.37%

Female 156 40.62%

TOTAL 384 100%

TABLE AND CHART SHOWING INCOME OF THE RESPOND-
ENTS

INCOME NO. OF. REPON-
DENTS FREQUENCY

BELOW 10000 128 33.33%

10000-20000 123 32.03%

21000-25000 53 13.80%

ABOVE 25000 80 20.83%

TOTAL 384 100%

INFERENCE:
From the above table it shows that 128% of the respondents be-
low 10000 and 53% of the respondents belong to 21000-25000 of 
the income group.

TABLE  AND CHART SHOWING MARITAL STATUS OF THE 
RESPONDENTS
MARITAL 
STATUS NO. OF. RESPONDENTS FREQUENCY

SINGLE 250 65.10%
MARRIED 134 34.89%
TOTAL 384 100%

TABLE AND CHART SHOWING THE LANGUAGE KNOWN BY 
THE RESPONDENTS

LANGUAGE 
KNOWN

NO. OF. 
RESPONDENTS FREQUENCY

TAMIL 210 54.68%

MALAYALAM 74 19.27%

HINDI 62 16.14%

OTHERS 38 9.90%

TOTAL 384 100%

TABLE AND CHART SHOWING THE EDUCATION OF THE 
RESPONDENTS	

EDUCATION NO. OF. 
RESPONDENTS FREQUENCY

Below 12th 158 41.14%

UG 134 34.89%

PG 60 15.62%

Doctorate 32 8.33%

TOTAL 384 100%
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CHI SQUARE
INCOME VS EXPENDITURE ON NEWSPAPER BUYING
HO: There Is No Relationship Between Income and Expenditure 
on newspaper buying.

H1:There Is a   Relationship between Income and Expenditure 
on newspaper buying.

INCOME/ 
PRICE FOR 
NEWSPA-
PER

BELOW 
Rs.75

Rs.75-
125

Rs.125-
175

ABOVE 
Rs.175 TOTAL

BELOW 
10000 30 38 14 6 88

10000-
20000 56 56 20 10 142

21000-
25000 34 68 14 6 122

ABOVE 
25000 8 12 0 12 32

TOTAL 128 174 48 34 384
 
CALCULATION:

OBSERVED EXPECTED (O-E) (O-E)2 (O-E)2
/E

30 29.33 0.67 0.44 0.015

38 39.87 1.87 3.49 0.087

14 11 3 9 0.818

6 7.79 1.79 3.20 0.410

56 47.33 8.67 75.16 1.587

56 64.34 8.34 69.55 1.080

20 17.75 2.25 5.06 0.285

10 12.57 2.57 6.60 0.525

34 40.66 6.66 44.35 1.090

68 55.28 12.72 161.79 2.926

14 15.25 1.25 1.56 0.102

6 10.80 4.8 23.04 2.133

8 10.66 2.66 7.07 0.663

12 14.5 2.5 6.25 0.431

0 4 4 16 4

12 2.83 9.17 84.08 29.710

TOTAL 45.859

Chi square value

Chi square value Table  value Significant / 
insignificant

16.919 45.859  significant

The value of chi square is 16.919 .The chi square has 9 degree 
of freedom. The table value (45.859) is greater than 0.05. Hence 
there is significant relationship between income and expendi-
ture on newspaper buying.

RESPONDENTS ACCESS DAILIES VS REASON FOR READ-
ING NEWSPAPER
HO: There Is No Relationship Between respondents access dai-
lies And reason for reading newspaper.

H1: There Is a   Relationship Between respondents access dailies 
And reason for reading newspaper.

Media to ac-
cess dailies/
Reason for 
reading 
newspaper

Informa-
tive

 Improv-
ing lan-
guage 
skills

Reliable Avail-
ability

TO-
TAL

Internet 36 32 18 8 94

 Newspaper 22 70 58 8 158

Television 12 32 42 6 92

Newspaper 
application 14 10 10 6 40

TOTAL 84 144 128 28 384

 
CALCULATION:

0BSERVED EXPECTED (O-E) (O-E)2 (O-E)2
/E

36 20.56 15.44 238.39 11.59

32 35.25 3.25 10.56 0.299

18 44.55 26.55 704.90 15.82

8 6.85 1.15 1.322 0.192

22 34.56 12.56 157.75 4.56

70 59.25 10.75 115.56 1.950

58 52.66 5.34 28.51 0.541

8 11.52 3.52 12.390 1.075

12 20.12 8.12 65.93 3.27

32 34.5 2.5 6.25 0.181

42 30.66 11.34 128.59 4.19

6 6.70 0.7 0.49 0.073

14 8.75 5.25 27.56 3.14

10 15 5 25 1.66

10 13.33 3.33 11.08 0.831

6 2.91 3.09 9.54 3.27

TOTAL 52.582

 
Chi square value

Chi square value Table  value Significant / 
insignificant

16.919 52.582  significant

The value of chi square is 16.919 The chi square has 9 degree of 
freedom. The table value (52.582) is greater than 0.05. Hence there 
is significant relationship between respondents’ access dailies and 
reason for reading newspaper.
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BRAND NEWSPAPER VS COVERAGE OF NEWSPAPER 
HO: There Is No Relationship Between Brand And coverage of 
newspaper.

H1: There Is A Relationship between Brand And coverage of 
newspaper.

BRAND 
NEWS-
PAPER/ 
COVER-
AGE OF 
NEWSPA-
PER

Advertise-
ment

Job  opportu-
nities

 Business 
& Politics

Sports 
news TO-

TAL

Deccan 
chronicle 44 24 8 2 78

Hindu 74 80 12 4 170
Indian 
express 54 48 4 8 114

Business 
standard 6 12 2 2 22

TOTAL 178 164 26 16 384
 
CALCULATION:

OBSERVED EXPECTED (O-E) (O-E)2 (O-E)2
/E

44 36.15 7.85 61.62 1.70
24 33.31 9.31 86.67 2.60
8 5.28 2.72 7.39 1.39
2 3.25 1.25 1.56 0.48
74 78.80 4.8 23.04 0.29
80 72.60 7.4 54.76 0.75
12 11.51 0.49 0.2401 0.020
4 7.08 3.08 9.48 1.33
54 52.84 1.16 1.34 0.025
48 48.68 0.68 0.46 0.009
4 7.71 3.71 13.76 1.78
8 4.75 3.25 10.56 2.22
6 10.19 4.19 17.55 1.72
12 9.39 2.61 6.81 0.72
2 1.48 0.52 0.27 0.18
2 0.91 1.09 1.18 1.29
TOTAL 15.214

Chi square value

Chi square value Table  value Significant / 
insignificant

16.919 15.214 In significant

The value of chi squared statistic is 16.919 The chi squared sta-
tistic has 9 degree of freedom. The table value (15.214) is more 
than 0.05. Hence there is no significant relationship between 
brand newspaper and coverage of newspaper.

FINDINGS AND SUGGESTIONS 
FINDINGS
1.59.37% of the respondents belong to male and 40.62% of the re-
spondents belongs to female.

2.65.10% of the respondents are single and 34.89% of the re-
spondents are married.

3.54.68% of the respondents are known Tamil and 16.14% are 
known Hindi 

4.36.97%% of the respondents are living in Coimbatore for 
3years, 33.33% of the respondents were 4-5 years and 29.68% are 
more than 5 years.

5.34.89% of the respondents are UG graduates, 15.62% are PG 
graduates and 8.33% are doctorate.

CHI SQUARE
1. 	 There is significant relationship between income and ex-

penditure on newspaper buying.
2. 	 There is significant relationship between respondents access 

dailies and reason for reading newspaper.
3. 	 There is no significant relationship between brand newspa-

per and coverage of newspaper.
 
SUGGESTIONS:
	More advertisements can be reduced 
	The branding takes place only if  the correspondent beliefs 

satisfied
	Availability of necessary information leads to a habit of read-

ing news paper 
	Since the study portrays on English paper the pronunciations 

and the information as simple as the readers feel comfortable 
while reading in rural regions especially

	 The connectivity of the news coverage on middle or last 
page may leads dissatisfaction among the consumer so it can 
be minimized 

 
CONCLUSION:
The newspaper is all important these days.  It is almost the first 
thing that greets you in the morning. You read what is happen-
ing in all parts of the world in the upcoming days knowledge is 
vital importantly the happenings around the world is must to 
progress in the day to day life from the study it was portrayed 
that the factors such as advertisement, belief of  the reader and 
the news coverage are the highly influencing segments in the 
study 
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