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ABSTRACT

The success of entrepreneurship depends upon several factors connected with the business in which the entre-
preneur wishes to start. Business start-up needs several set of motivations to succeed. Textile business attracts
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many entrepreneurs both in rural and urban destinations, which requires modest investment to start. There are several factors responsible
to determine the performance of textile business. In this direction the present study is started with the objectives of knowing their demo-
graphic profile, factors determining performance, motivating factors and reason to become entrepreneur. This study is conducted with 100
samples using simple random sampling technique. This study is concluded that entrepreneurs have been motivated by several factors and
numerous factors are actively determining the performance of textile entrepreneurs.

1. INTRODUCTION

An entrepreneur does perform all the functions essential
right from the origin of an idea up to the establishment
of an enterprise. These can be listed in the following se-
quential manner, such as idea generation and scanning of
the best suitable plan, determination of the business objec-
tives, product investigation and market research, determi-
nation of form of organization, completion of promotional
formalities, raising required funds, procuring machine and
material, recruitment of men and undertaking the business
operations. There are different factors that contribute to the
growth of entrepreneur are different in nature and they are
not countable. Starting business venture in textile sector
needs numerous qualities and enough background to suc-
ceed over the business. Therefore, there is a need for count-
ing the factual aspects, social and cultural variables such
as family background, rapport with leading personalities,
industrialists, political affiliation, investment climate, indi-
vidual capacities, personal skills etc., in order to take textile
entrepreneurship. In order to perform the textile business,
the entrepreneur should focus on psychological, sociologi-
cal and economic perspectives.

2. STATEMENT OF PROBLEM

In the initial stages of business performance, the entrepre-
neurs tend to have less initiatives and drive. As develop-
ment proceeds, they become more innovative and enthusi-
astic. In order to develop and boost business performance,
the business plan which the entrepreneur trying to create
and the market which they want to build and goals to
achieve, are guaranteed to change and therefore entre-
preneur must be flexible and prepared to undergo those
changes. It is very much needed to develop skills, ability
and empowerment to increase business performance. The
present study has been an endeavor to highlight the factors
determining textile entrepreneurs’ performance. This study
stresses on the demographic differences and background
characteristics of the entrepreneurs, factors determining,
factors motivating entrepreneurs and reason to become an
entrepreneur in textile sector. The performance of textile
units largely relied on several factors, hence in this stand-
point, this study has been carried out to evaluate the fac-
tors determining textile business performance.

3. REVIEW OF LITERATURE

Entrepreneurship has failed to establish a unique conceptu-
al frame (Meyer & Thaler, 2002). More than explaining and
predicting the empirical phenomena it has become a broad
label, as shown in research works (Shane & Venkatara-

man, 2000). Entrepreneurship is multidimensional concept
and its definition depends largely on the focus of research
undertaken (Verheul et al. 2001). According to Wiklund
(2009), the term entrepreneur applies to a person who owns
an enterprise or venture, and assumes significant accounta-
bility for the inherent risks and outcome. It is an ambitious
leader who combines land, labor and capital to create and
market new goods or services.

4. OBJECTIVES OF THE STUDY
This study is started with the following objectives, these
are:

1. To study the demographic profile of textile entrepre-
neurs involved in textile business.

2. To investigate the factors determining textile entrepre-
neurs performance in textile business.

3. To examine the factors motivating textile entrepre-
neurs to undertake textile business.

4. To check the reason to become entrepreneurs and en-
ter into textile business.

5. RESEARCH METHODOLOGY

A sample of hundred textile entrepreneurs operating their
textile firm with a record of at least one year are randomly
selected across the different place of Erode district. This
district consists of various textile units like, dyeing, weav-
ing, spinning, processing, knitting, garments and so on.
The textile unit preferred for the study is, it should employ
more skilled and un-skilled employees and is known for
employment of substantial capital. With a view to maintain
homogeneity and consistency among the different segments
of textile unit, the sample is roughly selected. The sample
selection and data collection is completed with the detailed
questionnaire presented with the respondents to collect
the required data. Primary data has been collected for this
present study. The primary data is collected from hundred
sample respondents, by adopting simple random sampling
method. The questionnaire employed for the survey is a
structured and non-disguised and consisted of four sec-
tions. The first section intended to collect the demographic
background; the second seeks factors determining textile
entrepreneur performance, third parts deals with the moti-
vating factors to undertake textile business and fourth part
deals with reason to become entrepreneur. This sample sur-
vey takes a period of three months from Jan 2016 to March
2016. The data collected from the textile entrepreneurs has
been analyzed with suitable statistical techniques like per-
centage analysis, factor analysis, Garrett ranking analysis
and t-test.
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Future security [21.146 |99 |.000 |(.844 |.774 |.985

Better income 18.369 |99 |.000 (.814 [.723 |.915

Financial free-
dom

17375 |99 |.000 |.768 |.710 |.823

(Source: Primary Data)

7. FINDINGS & CONCLUSION

In this study the researcher has attempted to provide an
insight into the performance of textile entrepreneurs. The
study is rewarding exercise to the researcher to gain more
knowledge on successful entrepreneurship. This study
probes into the various aspects of textile entrepreneurs
such as motivation, and reason to start textile business.
Factor analysis reveals that twenty five distinguishing fac-
tors on factors determining textile entrepreneur’s perfor-
mance and together accounting for cumulative variance
of 53.37% explained in the data. Individually explains,
personal traits (16.58%), financial factors (11.24%), mar-
keting aspects (9.72%), human resource support (8.48%)
and external forces (7.21%) variance in data. The reli-
ability alphas for the factors propose good reliability val-
ues that is greater than 0.5. All these factors are involved
in determining textile entrepreneur’s performance. It is
evident that maximum of the entrepreneurs are influenced
by the factors success stories of role models and to enjoy
extra profit of risk assumed are the main motivation for
the entrepreneurs to start and establish the textile busi-
ness. Reason to become entrepreneurs is largely based on
the reasons like, earning good profit, independency, self-
achievement, and future security. This study is concluded
that entrepreneurs have been motivated by several factors
and numerous factors are actively determining the perfor-
mance of textile entrepreneurs.
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