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The International Association of Insurance Supervisors (IAIS) defines micro insurance as “protection of low income people
against specific perils in exchange for regular premium payments proportionate to the likelihood and cost of the risk

ABSTRACT

involved. “Micro insurance, with the promise of profits and welfare gains in markets of billions of clients, therefore, deserves
a place in both business strategies and development agendas. These schemes have now gathered momentum partly due
to the development of micro — finance activity, and partly due to the regulation that makes it mandatory for all formal
insurance companies to extend their activities to rural and well — identified social sector in the country (IRDA 2000). As
a result, Micro — Finance institutions (MFIs) and NGOs are negotiating with the for — profit insurers for the purchase of

customized group or identical separate insurance structures for the low-income people. India’s Micro insurance Industry is
going for quick growth in the coming days. The UNDP study estimates the potential market size for micro insurance in India

to be between Rs. 62000 and Rs. 84000 million.
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INTRODUCTION

Today, the promise of providing Social Security to all is not be-
ing fulfilled in India. Only 20% of the world population enjoy
adequate social Protection. Inappropriately the poor, who are
the most in need of social protection, are the excluded ones.
Rural Population has to face many risks and hardships. The
simple existence of risks inhibits their development initiatives.
(Source: Micro-Insurance in the Indian Market.,ShriAnabilBhat-
tacharyaManager, M.B.R.O. - I, National Insurance Co. Ltd.,
Mumbai.) In 1956, the Government of India brought togeth-
er over 240 private life insurers and provident societies under
one nationalised monopoly corporation and the Life Insurance
Corporation of India (LIC) was born with the enactment of
the Life Insurance Corporation Act, 1956. Till 1993, through
its network of 2,000 branches than 1 million commission
agents, LIC reached to 60-70 million customers, conducted
business worth INR90O billion and contributed 5.95% to the
GDPIn 1993, insurance reform was conceived, however, it-
took another seven years for the governmentto liberalise the
market, and allow privateinsurance companies to conduct
life insurancebusiness in India. In 1999, private insurerswere
allowed with a maximum of 26% ForeignDirect investment
(FDI). Since then41 private companies have entered the mar-
ket, of these, 23 are life insurance companies.The Bombay
Mutual Life Insurance Society, the first Indian owned life in-
surance company, was established in1870. The OrientalAssur-
ance Company came into being in 1880.According to research
carried out by Swiss Re in 2007, most growth in the insurance
industry over the past decade has come from the earthy and
middle income markets in emerging economies. Premiums
grew by 3.3% globally and by 11.8% in the emerging mar-
kets in that year. The potential market for insurance in devel-
oping economies is estimated to be between 1.5 and 3 billion
policies. Micro insurance already covers around 135 million
people, or around 5% of the potential market. In many coun-
tries, annual growth rates are 10% or higher.

OBJECTIVES OF THE STUDY

» To examine the awareness of micro insurance products in
Erode District.

» To study the consumer perception towards the micro insur-
ance product in Erode District.

RESEARCH METHODOLOGY
The present study’s ultimate objective is to find out theCus-
tomers Perception towards the Micro Insurance Products: A

Study with Special Reference to Erode District. The data re-
quired for the study have been collected both from primary
and secondary sources. The primary data have been collect-
ed through a well-designed interview schedule constructed
for the purpose of the study. The data was collected both
from rural and urban areas of Erode District through person-
al interviews covering a total sample of 100 Life insurance
policyholders. The secondary data needed for the study was
collected from the official records of LIC, books, national and
international journals, annual reports of IRDA, Newspapers,
magazines and web portals. The period of study covered
01/12/2014 to 31/03/2015.

LIMITATIONS OF THIS STUDY

This report covers the considerations and regulations govern-
ing the design and intermediation of micro-insurance in detail
and describes nascent social security schemes for the very low
income segments of the population, essentially in passing. The
aim is to fill out the picture in relation to financial services for
risk mitigation for the poor in India. The regulator in India —
the IRDA - has expressed an active interest in learning more
about the effects of its guidelines and regulations on the pro-
vision of micro-insurance services and this has added to the
importance and potential utility of this exercise. Since this re-
port is devoted to considerations that determine micro-insur-
ance regulation, a more detailed coverage of social security
schemes has not been attempted.

REVIEW OF THE LITERATURE

To begin with, the researcher found a number of papers that
looked at the effects of natural disasters and other weather
related events on those in the developing world.

GunitaArunChandhok (2009) The result of study indicates that
there is a huge untapped market for micro health insurance
and majority of population are aware and understand the im-
portance of micro health insurance. Thus, micro insurance will
go a long way in eradicating poverty. If the various micro in-
surance models are implemented effectively by Insurer, MFI*’s,
SHG"s, NGO*s, Health institutions, Donors and Co-operatives
the BPL population will lead a peaceful and secure life.

ShwetaMathur (2010) in their article “Micro Insurance - A
Powerful Tool to Empower Poor” describes the development
of micro insurance in India and the challenges faced by the
companies offering microinsurance products. They opined that
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policy induced and institutional innovations are promoting in-
surance among the low income people who form a sizeable
sector of the population and who are mostly without any so-
cial security cover. Although the current reach of micro insur-
ance is limited, the early trend in this respect suggests that the
insurance companies both public and private, operating with
commercial consideration can insure a significant percentage
of the poor.

Sushil Kumar, Niray Mishra and SeemaVarshney (2012) in their
article “Globalization and Growth of Indian Life Insurance In-
dustry” highlights the post globalization period of the Indian
life insurance industry. And concluded that the objectives of
globalizing this industry is being fulfilled in terms of safety to
rural and urban population, encouraging savings and utilizing
the funds in creating long term funds for infrastructure devel-
opments.

Ratna Kishore (2013) in his article “Micro Insurance in India —
Protecting the Poor” has pointed out that the market for mi-
cro-insurance in India is enormous and remains untapped. The
potential market size for micro insurance in India is estimated
to be between Rs.62,000 and Rs.84,000 million. He has given
a micro insurance business model for the existing insurers. He
explains micro insurance as social security cover for the poor
and brought out the problems and challenges in micro insur-
ance.

DATA ANALYSIS AND DISCUSSION ON AWARENESS OF
MICRO-INSURANCE PRODUCTS AMONG THE RESPOND-
NETS IN ERODE DISTRICT

Table 1
Demographic profile of the Respondents
S.No. Profile Frequency |Percent
Male 70 70%
! Gender  Jeamale 30 30%
Up to 20
years 30 30%
21-30 Years |40 40%
2 Age 31-40 Years |20 20%
Above 40
Years 10 10%
Up to
Rs.10,000  |*2 42%
Rs.10,001-
’ 38 38%
3 Monthly Rs.15,000
Income
Rs.15,001-
Rs.20.000 |20 20%
Single 32 32%
4 Marital I arried 68 68%

Source: Primary data

The above table represents that Demographic profile of the
Respondents. It is observed from the above table, Out of 100
respondents, 70(70%) of respondents were male whereas
30(30%) of respondents were female. In connection with age
wise distribution of respondents, Majority 40% of respond-
ents were in the age group of 21-30 years, followed by 30%
of the respondents were in the age group of up to 20 years,
20% of respondents were in the age group of 31-40 years

and only 10% of respondents were in the age group of above
40 years. It is noted from the above, majority 40% of re-
spondents were in the income group of less than Rs.10, 000,
followed by 38% of respondents were in the income group
of Rs.10,001 —Rs.15,000 and 20% of respondents were in the
income group of Rs.15,001 —Rs.20,000. Regarding marital sta-
tus, Majority 68% of respondents were married and 32% of
respondents were single.

Null Hypothesis 1
There is no awareness of micro insurance products among
the respondents in Erode district.

Table 2

One-sample t test for whether there is any awareness
of micro insurance products among the respondents in
Erode district.

One-Sample Statistics

2ud Eror  [tvalue [P val
- rror value [P value
Deviation Mean

N Mean

Awareness

of Micro
o0, |100(3.56 |1.351  [0.135 [4.146 |0.000**

products

Source: Primary data
**represents 1% level of significant

The above table shows that One-sample t test for whether
there is any awareness of micro insurance products among the
respondents in Erode district. It is noted from the above, t val-
ue is 4.146 and corresponding p value is 0.000, which is less
than 0.01. Therefore, the null hypothesis is rejected at 1% lev-
el of significant. Hence it is concluded that there is well aware
about the micro insurance products among the respondents in
Erode district.

Null Hypothesis 2

There is no satisfaction towards the micro insurance prod-
ucts offered by the both public and private sector life in-
surance companies in Erode district.

Table 3

One-sample t test for whether there is any satisfaction
towards the micro insurance products offered by the
both public and private sector life insurance companies
in Erode district.

One-Sample Statistics

N |Mean 2 2 |t value [P val
ean rror |t value |P value
Deviation Mean

Satisfaction

towards
the micro {100 |3.50 |1.367 137 [3.658 |0.000**
insurance
products

Source: Primary data
**represents 1% level of significant

One-sample t test for whether there is any satisfaction to-
wards the micro insurance products offered by the both pub-
lic and private sector life insurance companies in Erode district
highlighted the above table. Since the t value is 3.658 and p
value is 0.000, which is less than 0.01. The null hypothesis is
rejected at 1% level of significant. Hence it is concluded that
there is well satisfaction among the respondents towards the
micro insurance products offered by the both public and pri-
vate sector life insurance companies in Erode district.
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CONCLUSIONS

Micro insurance can also be instrument to spread communal
security in the environment of providing safety to people in
developing countries and paying to shortage improvement.
The study found that well aware towards the micro — in-
surance products among the urban and rural respondents.
Agents played a main in creating alertness as well as the ma-
jor influencer for attractive micro — insurance policy. As micro
insurance making carry on upward and developing through
the world, it is important that investors have current and re-
liable data. The micro insurance background revisions provide
valuable significances that recognize key trends and yard-
sticks at both a district and country level. Both the national
and multinational insurers set the price for products, carry the
risks and pay claims. The micro insurance policy holders are
satisfied towards the micro insurance products offered by both
public and private sector life insurers in Erode district.

REFERENCES

PARAG SHIL, DISTRIBUTION CHANNELS FOR MICRO-INSURANCE PRODUCTS IN INDIA International Journal of Marketing, Financial Services & Management Research Vol.2, No. 1, January 2013, | | Alier-
oHaruna Mohammed, ShuaibuMukhtarTHE PROSPECTS OF MICRO-INSURANCE IN THE RURALAREAS OF NIGERIA European Scientific Journal February edition vol. 8, No.3 | | PRODUCTING THE POOR: A
MICRO INSURANCE COMPENDIUM: EDITED BY: Craig Churchill, International Labour Office, CH-1211 Geneva, and Switzerland.www.ilo.org | www.munichre-foundation.org, International Labour Organ-
ization 2006, ISBN 978-92-2-119254-1 (ILO), Munich Re Foundation order number 302-05140 ISBN 978-92-2-119254-1 (ILO). | | Lloyd's 360° Risk Insight Insurance in developing countries: Exploring
opportunities in micro insurance: Micro Insurance centre: Lloyd's One Lime Street London EC3M 7HA Telephone +44 (0)20 7327 1000 Fax +44 (0)20 7626 2389 www.lloyds.com | | Micro-Insurance in
the Indian Market, ShriAnabil Bhattacharya Manager, M.B.R.O. - II, National Insurance Co. Ltd., Mumbai.The Journal. | | Dr.Ramalingam, L.P., Ramalakshmi,C., A Study on Awareness about Micro-Insurance
with special reference to LIC of India, International Journal of Advance Research in Computer Science and Management Studies, Volume 2, Issue 9, September 2014 | | Amos GitauNjuguna., Risk Man-
agement Practices: A Survey of Micro-Insurance Service Providers in Kenya, International Journal of Financial Research Vol. 4, No. 1; 2013 Published by Sciedu Press ISSN 1923-4023 E-ISSN 1923-4031
| | Jonathan Gheyssens,Risk experiments in gains and losses: Do rural villagers want micro-insurance? | | Sheila Leatherman., Integrating Microfinance and Health Benefits, Challenges and Reflections
for Moving Forward., 2011 Global Microcredit Summit Commissioned Workshop Paper November 14-17, 2011—Valladolid, Spain | | Muhammad Ismail Soomro.,Factors considered by rural customers
while adopting new microfinance banking services: A Case Study of Upper Sindh., Impact Factor 3.582 Case Studies Journal ISSN (2305-509X) — Volume 3, Issue 6. | | | Sarah A. Janzen and Michael R.
Carter , THE IMPACT OF ICROINSURANCE ON ASSET ACCUMULATION AND HUMAN CAPITAL INVESTMENTS: EVIDENCE FROM A DROUGHT IN KENYA., International Labour office., | | | Karlijn Morsink1
and Peter Geurts., Informal trust building factors and the demand for micro insurance.Paper prepared for the 7th Annual International Micro insurance conference, Rio de Janeiro, 8-11 November 2011 |
| MICROINSURANCE DEMAND AND MARKET PR OSPECTSINDIA Micro insurance: Demand and Market Prospects — India ALL IANZ AG, GTZ AND UNDP PUB LIC PR IVATE PAR TNER S HI P AUGUS T 20
06., | | TabeaGoldboom., Does microinsurance improve social inclusion? Overview over empirical evidence Paper prepared for the desigualdades.net Summer School on Social Inequalities Sao Paulo, 1.-
5.11.2010 | | Sitikhadijah. A. M1,*, N. E. P. Saleh2, M. F. Kamarudin3, Haryadi A.,Sustainability of Islamic Micro Finance Institutions (IMFls) Universal Journal of Accounting and Finance 1(2): 70-77, 2013
http://www.hrpub.org DOI: 10.13189/ujaf.2013.010205., Accounting Research Institute (ARI) & Academy of Contemporary Islamic Studies (ACIS), UniversitiTeknologi MARA, 40450, Malaysia., | | www.
microinsurance centre.org | http:/www.policyholder.gov.in/economically_vulnerable.aspx | https://www.lloyds.com/~/media/lloyds/reports/360/360%200ther/insuranceindevelopingcountries.pdf | http://
www.fgda.org/dati/ContentManager/files/Documenti_microfinanza/Microinsurance-Lessons-from-History.pdf | http://www.irdaonline.org/irdacontent/journals/irda_nov07.pdf |

322 | PARIPEX - INDIAN JOURNAL OF RESEARCH



