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Parents today are believed to spend maximum share of their incomes on the education of their children. Considering this

9] increased consciousness for education lot of segments like schools, vocational education, new age education concepts like
é learning dance, dramas, languages, abacus, and computers have evolved in the education industry. Due to the growing gap
try between what is taught in the schools/colleges and what is asked in entrance examinations, coaching centers have become
g an integral part for students. As long as this gap remains coaching and training centers will continue to bridge the gap and
will be profitable.
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These institutes prepare students to excel in entrance exams for
professional courses, help to students to attain personal atten-
tion. Coaching institutes are developing a competitive approach
and act as a great back support and important guiding tool.

Coaching Institutions supports the spirit to win. The environ-
ment of the coaching centers is highly supportive for all type
of candidates. The range of weak students to bright students,
urge to escalate their marks in the final exams. Coaching
centers provide the spectrum to work accordingly. The em-
phasis is on listening and seeking to understand the individual,
with an attitude of acceptance rather than assessment.

The trend started from the Coaching for IAS Examination where
the pupil were trained for tough exam called Administrative Ex-
ams. Later on this trend was extended in the other competitive
exams. Coaching gives a wide spectrum to cover the course in
multi dimension. The experts are those who have devoted their
time in learning the subjects thoroughly. This provides the ulti-
mate focus to the subject pin pointedly. The Coaching is strongly
accepted by the students as a part of their studies, and hence the
coaching has become a lucrative business also. With the support
of Govt. to provide the facility of coaching to the needy pupil on
the sponsorship basis, the market has grown still higher.

Methodology:

Jabalpur was selected as research area. Educational institutes
were selected randomly. 200 students from 4 schools were
selected. Questionnaire was prepared having questions related
to objective and need of coaching institute, its role in student’s
success and career. Collected Data is classified according to age
group of students as student of 16 to 18 year age, 18 to 20
year age, and above 20 years. After study of questionnaire, no.
of students studying in coaching institutes calculated and self
depend students are also marked. Success of students of both
category marked and presented in table for comparative study.

Each age group related data is classified according to category
as General, OBC, SC and ST. Each group is further divided
according to gender and converted into %.

Result and Analysis:

Table-1: Trend of coaching institute for better performance in
last years

Topper students attended
S.No. Year coaching (%)
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Chart-1: Trend of coaching institute for better perfor-

mance in last years

Data collected from coaching institutes depict that merit hold-
er students also study in coaching. In the year 2009, topper
students attended coaching percentage was 76% and this fig-
ure reached up to 84% in 2013.

Table-2: Coaching Institute related Data

Coaching institute Self Depend Student
No. of  [Coaching |No. of self|Self
Students in |Student’s |depend |depend
Age Group |coaching  |success in |Students |Student’s
exams success
in exams
(%) (%) (%) (%)
16-18 years (31 63 69 51
18-20 years |34 68 66 54
above 20
vears 38 72 62 59

Source: Data Collection through questionnaire survey in school

Coaching institute trend related data shows how coaching in-
stitutes have become popular among students. No. of coaching
going students for 16-18 year age is 31% and reached to 34 %
for 18-20 year and 38% for above 20 year age group students.
Students are getting coaching for regular studies and competitive
exams as well. Coaching Institutes are helping in improvement
of result as success % is 63 % for 16-18 year age group, 68 %
for 18-20 year, 72% for above year. On the other hand self de-
pendent student strength % is becoming less with increase in
age. However success % is increasing with age group i.e., 51%
t0 59%.
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Topper student related data shows that to get topper position,
student involvement in coaching institutes is increasing. Stu-
dents having good academic record also joining coaching to
get topper position. 77% boys of topper students belonging
16-18 year age group in merit are standing on basis of study
of coaching institutes. 81% of merit boys belonging 18-20
year age, 83 % of above 20 year age group students got mer-
it on the basis of coaching study also.

Conclusion:

Coaching institute trend is increasing rapidly as student, par-
ents want best result, best career. Trend of thinking is becom-
ing popular that coaching support and guidance is different
from class guidance in school and for higher level success
coaching study support is compulsory. They are helping in
quality making of institutes.
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