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INTRODUCTION
Today, the difference between the virtual and the real is dimin-
ishing. The virtual is becoming real. The best example is Cyber 
activism, which is identified as a newer kind of activism which 
conventional protests gets replaced with posting status and shar-
ing one’s political thoughts among the cyber users. Before the 
popularization of new media, agitation takes place by getting 
down into the streets and protesting using posturing posters on 
walls, conducting strikes and meetings where a leader speaks to 
the audience and make them understand the necessity of their 
protest. But now such a system is completely taken over by a 
new kind of activism named as cyber activism. Here hour long 
speeches by the leader is replaced by capsuled or character lim-
ited tweets or status updates from leaders who until then, were 
not in mainstream. These leaders even though less known and 
identified, take the command of power through the weapons of 
social media. Cyber activism” is any strategy that seeks to change 
the public agenda and include a new topic for social debate by 
spreading a certain message. This message is spread through a 
“word of mouth” process which is multiplied by electronic com-
munication and personal publishing media. 

Study shows that there is a steady hike in the number of Internet 
Users all over the world and in India; this is very well reflected in 
Kerala too. Even though entertainment takes away a major por-
tion in social media networks, Political discussions gets an ample 
space among the other forms of chit-chats on the net. This may 
be due to the high level of political literacy of Malayalees. 

Recent strikes like Nilppu Samaram of Adivasis got a very strong 
support from social media; this was not well treated by traditional 
media. Cyber media assured immense support for them with regular 
follow ups. In cyber media there is a kind of anonymous leadership 
that makes people unite for a common reason and getting them 
into the field of action. The most important thing is that this group 
includes both people from politically active and inactive people.

Recently many state, national and international level issues 
got a huge support from Facebook. People were successful in 
taking the right stand in majority of the issues. ‘Save Mulla-
periyar’ campaign got an encouraging space in social media. 
‘Save western Ghats’ was another campaign which was well 
discussed by social media users in Kerala. Aam Aadmi Party 
(AAP) similar to national level got into the Malayalees mind 
through social media. Many joined the party because of this 
campaign and later they became active workers of the par-
ty. Regional wise meeting was held based on this group and 
thus it supported in the growth of AAP in Kerala. ‘Clean In-
dia campaign’ which now is running got established through 
social media. During the time of Delhi rape issue a very bold 
and strong protest were visible in social media among Kerala 
youth. The most common demonstration were making the 
profile picture as ‘Dark Bindi’ implying ‘Nirbhaya’ the girl who 
lost her life after the brutal rape. Recently, when the Israel-Pal-
estine issue got into its full pace social media initiative was 
really appreciating. Remembering that Central government 
was a failure in taking the right stand, social media spoke for 
Gaza. This ‘save Gaza’ campaign was not limited with an-
ti-Israel posts or comments but energetic groups in Facebook 
came out with the slogan as ‘Boycotting Israel products’. In 
this campaign the Israel products were pointed out and asked 
the people to stop using it. This campaign got an encouraging 
response from the youth in Kerala. Facebook Gatherings were 
also conducted in solidarity with all these issues across Kerala. 
Facebook groups took initiatives in many social service activ-
ities like building houses for the poor, blood donation cam-
paign, organ donation campaigns etc. Also posts asking for 
similar blood group and financial help for the poor are com-
mon in social media especially in Facebook. 

So these kinds of gatherings will result in a different activism 
which is not visible in earlier times. A civic engagement is ac-
tive in all these incidents. As a result conventional media are 
compelled to follow and take up the issue. So in all the cases 
a civic engagement is happened and its nature is not predict-
able always. 

Civic engagement refers to the ways in which citizens par-
ticipate in the life of a community to improve conditions for 
others or to help shape the community’s future. It is the way 
in which civil society is invited to participate in on-going politi-
cal, economic and social efforts that are meant to bring about 
social change. So it is important to know whether a civic en-
gagement is happening through cyber activism and its consist-
ency and resistance. It is a wide range of activities, including 
developing civic sensitivity, participation in buildings a civic so-
ciety, and bringing a common good. Among the various cyber 
activisms, one is cyber challenges

CYBER CHALLENGES
We are taught from childhood that life is a challenge, meet 
it. Our world is now going behind challenges. A challenge is 
a call to someone to participate in a competitive situation or 
fight to decide who is superior in terms of ability or strength. 
It is observed that the most productive outcomes are obtained 
under challenging circumstances. Here, the word challenge is 
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used in order to take part as well as continue an activity by 
involving other people. 

The cyber challenging trend became so viral with the Ice buck-
et challenge, which was to promote the awareness of the dis-
ease  amyotrophic lateral sclerosis  (ALS), a neurodegenerative 
disorder spread mainly across US and encourage donations to 
its research. The challenge involved the participant dumping 
a bucket of ice water on his/her head and later challenging a 
minimum of three persons to do so. This process continues.

The challenge followed a lot of criticisms like losing the impor-
tance of cause, focussing on publicity and stunt rather than 
donations, misuse of funds, misuse of water, health reasons 
and sexuality exposure. A number of other challenges like My 
Tree Challenge, Love Bucket Challenge etc. followed the Ice 
bucket challenge. One among them was the RICE BUCKET 
CHALLENGE. 

RICE BUCKET CHALLENGE 
The  Rice Bucket Challenge  is an alternative of Ice Bucket 
Challenge. It started in India and spread to other South Asian 
nations. It was a response to the Ice Bucket challenge. Rice 
Bucket Challenge involves donating a bucket of rice to a poor 
person or family. It served the dual purpose of highlighting 
water scarcity and poverty.

The idea is by Manju Latha Kalanidhi, a 38-year-old journal-
ist from Hyderabad. She considered the Ice Bucket Challenge 
artificial and a waste of water and so came up with the Rice 
Bucket Challenge as a less wasteful alternative that would 
help local communities. It is described  by her as an “Indian 
version for Indian needs”. 

It started as a  Facebook  page on August 23, 2014, and 
within a day, the page had 7000 likes. On August 24, 2014, 
the  Twitter  hashtag  #ricebucketchallenge was first used, 
and within a month, the hashtag had been tweeted 11,000 
times. Rice Bucket Challenge had received coverage in 
CNN, NDTV,  Time, The Hindu and many other media. In the 
first week itself, the idea went viral with thousands taking up 
the challenge.

All that one has to do is pick up a bowl of rice and hand it 
over to a needy person. Pictures of the act can be posted 
to Facebook with the #ricebucketchallenge. On completion 
of the challenge, one can challenge others to do it by tag-
ging  them. Pictures have flooded the Facebook page of the 
challenge.

The donors, who have proudly posted photos of their chari-
table act, hail from all parts of the country and abroad. They 
comprise students and teachers, young and old, rich and poor, 
celebrities and ordinary people. It also spread to other South 
Asian nations, including Nepal and Sri Lanka. 

RICE BUCKET CHALLENGE IN KERALA
Inspired by Manju Latha Kalanidhi’s idea, many individuals and 
organizations like College of Engineering, Adoor and Techno-
park conducted the rice bucket challenge. Apart from such 
independent programmes, Rice Bucket Challenge in Kerala is 
promoted as well as propagated by an independent private 
organization called the Kerala Fashion League. Rice bucket 
challenge was the first activity initiated by the organization.

The first Rice Bucket challenge was conducted by Abhil Dev, 
the founder of the Kerala Fashion League on the very next day 
of its beginning by donating 500kg rice to Daya Charitable 
Trust, Kozhikode. Kerala Fashion league conducted the chal-
lenge in more than 50 organizations out of which 33 were 
educational institutions. Today Kerala is leading in terms of 
the number of programmes and quantity of rice. Out of the 
160000 kg rice, 110000 kg is contributed by the programmes 
of Kerala Fashion League. Presentation Higher Secondary 
school of Calicut leads with 20000 kg rice.

The team includes members from fashion and film industries. 
Eminent personalities like Rahul Eswar (author andactivist), 
Maqbool Salman (Actor), Sidharth Menon (Singer) Anjana Me-
non (South Indian Actress), Lalu Krishnadas (International fash-
ion choreographer) Anjana John (International fashion design-
er) are a part of the league. 

The programme is presented as an extravagance show. It is 
usually held as a two hour programme completely handled by 
the Kerala Fashion League team. Every member speaks about 
the challenge and announces their contribution. It is after 
that, the institution is challenged. It is started with a person 
or a department. The competition becomes tight and each 
department have a tendency to donate more amount of rice 
than the department who challenged.

Sometimes poor or needy persons from nearby localities or 
even in the same institution are called upon stage to receive 
the rice. At the same time, the news about the establishment 
of the Kerala Fashion League and its major activities are also 
emphasised.

The team has already visited famous schools and colleges all 
over Kerala. They are still continuing the programmes. The 
first edition of the programme will be stopped on January 
24 after great grand charity of One Lakh kg rice by the Man-
narkad Charity Trust which is supposed to enter the Guinness 
book of world records.

STATEMENT OF THE PROBLEM
Professionalized and commercialized profit oriented media in-
dustry is no longer meant for a service oriented patriotic jour-
nalist. It is now a group of professionals who work for a salary 
along with the interests of their respective owners, who serves 
the interests of MNCs and other monopolies.

On the other side, the process of professionalization and com-
mercialization left a pale-face of the workers or journalists. So 
at certain cases they fails to take the right stand and talks for 
the common man. So people are trying for newer alternatives 
where they can express their thoughts and share their views 
without any constrains. Social Networking sites with its huge 
strength to hold a mass at a time creates an opportunity to 
perform certain activism. 

At the same time, it has to be examined whether such ac-
tivisms are creating any impact on the society. It is seen that 
such activisms come and go without creating an impression. 
Rice Bucket Challenge is one such social activism which is con-
tinuing in our society. Even if it originated as a purely social 
form, it is being utilised as a publicity tool at least in some 
cases.

So it is important to study whether such a cyber-activism 
which later caste itself as a social activism conducted by a pri-
vate organisation as a part of their publicity works creates any 
impact on the society.

Scope and Relevance of the Study
Does such a kind of activism named Rice Bucket Challenge 
actually create an impact on youth? If it created, is it a long 
term or a short term effect? Are youth aware of the politics 
of the challenge? There are many questions to be answered. 
Many online protests are getting into its cause with huge 
number of participation to it. So it is relevant to check its con-
sistency and resistance. And as present day politics is getting 
new faces day by day, the study seems to be more interest-
ing. So it is in this realm the topic Rice Bucket Challenge, as a 
product of cyber activism is to be studied. 

The following chapter will discuss related studies as well as ex-
amine external data sources.

REVIEW OF LITERATURE
Introduction
A logical and systematic review of the literature often sets the 



Volume : 5 | Issue : 11 | November-2016 ISSN - 2250-1991 | IF : 5.215 | IC Value : 77.65

178  | PARIPEX - INDIAN JOURNAL OF RESEARCH

stage for the completion of a successful research proposal and 
successful study. A complete review provides a framework 
with which the researcher can answer the important questions 
and chronologically order the ideas and concepts developed 
over years. It also shows how some ideas were rejected / ac-
cepted. The chapter reviews related studies in the area which 
may suggest a clear theoretical background of the problem 
and outline the research trends in the field. Given the space 
constraints, only recent are listed.

Reviewing the Literature
Richard Kahn and Douglas Bellner (2004) in their research pa-
per, New media and internet activism: from the ‘Battle of Se-
attle’to blogging is an important study in this topic. The paper 
studies how new media developments in techno culture make 
possible a reconfiguring of politics and culture and are focus-
ing politics on everyday life. The paper arrives at a conclusion 
that political battles of the future may well be fought in the 
streets, factories, parliaments, and other sites of past struggle; 
but politics is already mediated by broadcast, computer, and 
information technologies and will be so ncreasingly in the fu-
ture.

W. Lance Bennett (2003) in his paper New Media Power: 
The Internet and Global Activism with the advent of interac-
tive communication and information systems, from Indymedi 
to the future BBC attempts to study the changing media be-
haviour from television to online and the competition creat-
ed by the same. He notices that as experiments with global 
citizenship go forward, the empowerment offered by distrib-
uted, networked digital communication may become shared 
more widely. This warrants an important adjustment to media 
hegemony theories. Mass media news outlets are struggling 
mightily with changing gatekeeping standards due to de-
mands for interactive content produced by audiences them-
selves. As consumer-driven content progresses beyond chats 
and click polls, new possibilities arise for high quality political 
information governed by more democratic and less elite edito-
rial standards. Technologically savvy activists are writing soft-
ware that enables automated and democratic publishing and 
editing. Ordinary people are empowered to report on their 
political experiences while being held to high standards of in-
formation quality and community values. He concludes that 
the distinction between information producers and consumers 
will become increasingly difficult to draw. He also predicts the 
competition conventional media will face in the near future.

Famed Activist Ralph Nader (2009) has stated that “the inter-
net doesn’t do a very good job of motivating action,” citing 
that the United states Congress, corporations and the Penta-
gon do not necessarily “fear the civil use of internet”. Ethan 
Zuckerman talks about “slacktivism”, claiming that the Inter-
net has devaluated certain currencies of activism. Citizen may 
“like” an activist group on Facebook, visit a website or com-
ment on a blog, but fails to engage in political activism be-
yond the internet, such as volunteering and canvasing.

Jeffrey Ghannam (2011) states in a report to the Centre for In-
ternational Media Assistance, “Social networking has changed 
expectations of freedom of expression and association to the 
degree that individual and collective capacities to communi-
cate, mobilize, and gain technical knowledge are expected to 
lead to even greater voice, political influence, and participa-
tion over the next 10 to 20 years.”

Protesting in the age of social media: Information, opinion ex-
pression and activism in online networks by Sebastian Valen-
zuela in 2012 studies on the political impact of individuals us-
ing digital media like Social media including Facebook, twitter 
and YouTube. He argues that adults who use social media par-
ticipate in protests because interactive media are channels for 
learning political information, expressing political opinions and 
joining causes promoted by social movements. He concludes 
that the information provided by social media can mobilize 
people and allows users to join political causes by creating op-
portunities to exchange opinions with other people.

Throughout the past decade, social media have come on the 
scene of various popular revolts. In this plot, Regina Salanova 
(2012), of Barcelona institute of journalism in her paper So-
cial Media and political change: The case of the 2011 revo-
lutions in Tunisia and Egypt. Their role as tools of information 
and coordination of social movements, from the Iranian Green 
Movement in 2009 to the Arab uprisings in 2011, has been 
widely debated. In most cases, she observes that online activ-
ism through blogs, Facebook, Twitter or other forms of social 
media has allowed citizens to be part of a social networking 
exercise and to engage in a public sphere that would have 
otherwise been unreachable to them due to severe repression. 
In Tunisia and Egypt, social media helped protests start and 
expand thanks to their ability to coordinate and disseminate 
information quickly. The new information and communication 
tools were an influential factor in accelerating the revolution-
ary processes across the Arab world, albeit they cannot be 
seen as neither the spur nor the drivers of any revolution.

Cyber Activism and social network media: Appropriating the 
emerging platform to promote national- building and peace 
is an important Paper written by Adefolarin A Olamilekan in 
2012. The article sets out to demonstrate the value and role 
cyber activism and social network media can play in the pro-
moting of nation building and peace. It looks at the concep-
tual definition of Cyber-activism, social networking media, na-
tion building, peace and there manifold meaning. This leads 
to a discussion of the relevance of discourse theory to a study 
of nation building of  the relevance of discourse theory to a 
study of nation building and peace, especially to the under-
standing of nationalist ideology. The paper concludes that cy-
ber activism and social networking media platform is a viable 
tool, hence can enhance the promotion of nation building and 
peace, although the study identify some criticism against the 
uses of internet being the platform cyber activism and social 
networking media are both create and user generated con-
tent.

Journals are by far the important and valuable primary sources 
of information about a topic since they represent the most di-
rect link between the researchers, the work of other research-
ers and our own interest. A journal is a collection of research 
articles published in a particular area by some professional 
group. The researcher depended on various articles and the-
sis work by experts in the field for review of literature for the 
topic.

The following chapter will explicate the objectives and meth-
odology of the survey.

OBJECIVES AND METHODOLOGY
Research methodology
Methodology in general is defined as the analysis of the prin-
ciples of methods, rules, and postulates employed by a disci-
pline and the systematic study of methods that are, can be, 
or have been applied within a discipline. And objectives simply 
refer to the goals that are supposed to be achieved through 
the particular study.

This chapter describes the objectives and methodology of the 
study as a whole. It dissects the title of the subject, states the 
objectives and put forward the hypotheses of the study, ex-
plain the methodology used to collect the required data, clar-
ifies data collection a and analysis and details the test and 
equation applied in.

Operational Definitions
The critical terms that repeatedly occur and define the course 
of this work are defined as follows:

Social Networking Sites: Social Networking Sites may be de-
fined as sites that allow users to build a profile that will be 
made public within an enclosed system. It can be used to de-
scribe community based websites, online discussion forums, 
chatroom and other social spaces online.
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Students: In this study students is defined as individuals 
whose age group lies between 18-21 years, who witnessed an 
participated in the Rice Bucket Challenge at Devagiri College, 
Calicut

Cyber activism: cyber activism is defined as the process of 
using internet-based social networks and platforms to create, 
operate and manage activism of any type.

Challenge: A challenge is a call to someone to participate in 
a competitive situation or fight to decide who is superior in 
terms of ability or strength.

OBJECTIVES
The broad objective of the study is to examine the impact of 
the Rice bucket challenge held at St. Joseph’s college, Devagiri 
on students. 

To materialize the general objective, the following specific ob-
jectives are set and they throw light on various dimensions of 
the trend. 
1.	 To analyse the influence of Rice Bucket Challenge on the 

view of students towards charity.
2.	 To assess the attitude of students towards Rice Bucket 

Challenge.
3.	 To find out the approach of students towards the organ-

izers of Rice Bucket Challenge.
4.	 To check whether the goal of the organizers of Rice 

Bucket Challenge is fulfilled.
5.	 To examine the opinion of students towards the chang-

ing trend in the language social activity.
 
Methodology
The present study used survey research method to collect 
required data from the field since the study investigates the 
impact of Rice Bucket Challenge on the students of Devagiri 
College, Calicut. The survey was conducted by administering 
a structured questionnaire. Survey method is an efficient way 
of collecting information from a large number of respondents 
and statistical techniques can be used to determine validity, re-
liability, and statistical significance. Methodology was designed 
according to the nature of the problem, area and type of re-
search.

Given the field manageability, stratified random sampling was 
used to identify the respondents from six departments of the 
College: Department of Business Management, Department 
of Mass Communication, Department of English, Department 
of Chemistry, Department of Mathematics and Department of 
Economincs. 

The purpose of this division was to ensure maximum rep-
resentation of the whole scenario of the college. 

An interview was conducted with the chief organizer of the 
Kerala Fashion League Rice Bucket Challenge in order to get 
their view about the pupose, politics and effect of the pro-
gramme.

From the vast group of students at the College, the popula-
tion, 120 students are taken as representatives of the whole. 
They are taken indifferently from different academic back-
ground. Total 138 individuals were randomly selected the 
questionnaire was administered to them. Finally, 120 question-
naires were successfully completed. 

FINDINGS AND ANALYSIS
INTERVIEW
Among the many questions asked in the interview conduct-
ed with the chief organizer of the Kerala Fashion league Rice 
Bucket Challenge, the important aspects which are taken for 
the study are explained. 

The aim of the Rice Bucket Challenge is to develop a help-
ing mentality and an attitude for sharing and charity among 
youth. 

The organizers chose the mode of presentation of the pro-
gramme is clearly chosen as per the tastes of the young 
minds, in order to make youth interested in the challenge. 

Since it is an initial activity of the Kerala Fashion League, they 
are expecting themselves to get established and to increase 
their fame. 

SURVEY
A survey on the impact of Rice Bucket Challenge conducted 
by Kerala Fashion League at St. Joseph’s College, Devagiri, 
Calicut yielded some meaningful results that helped to give 
valuable suggestions to the organizers of this great concept.

SAMPLE SELECTION
The study focused on students from six different departments 
in the age group between 17 and 20. The findings are as 
follows. Out of the 120 samples, 68 were boys and 52 were 
girls. Since the study has no objective of analysing the re-
sponse of male and female separately, this difference doesn’t 
matter much. 

Figure 1

Figure 1 shows that among the samples, 57% were male and 
43% were female. The samples are not analysed gender wise 
or departments are not analysed separately since it’s chosen 
only for getting a wide population from all areas of the col-
lege.

WHETHER RICE BUCKET CHALLENGE INFLUENCED THEIR AT-
TITUDE TOWARDS CHARITY

Among the samples, 77 students said that their attitude to-
wards charity changed after the Rice Bucket challenge where-
as 43 students claim that the show didn’t influence their atti-
tude towards charity.

	

Figure 2
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Figure 2 shows that among the samples, 68% students said 
that their attitude towards charity changed after the Rice 
Bucket challenge whereas 36% students claim that the show 
didn’t influence their attitude towards charity.

WHETHER THEY CONTINUED WITH FOLLOW UP CHARITY 
ACTIVITIES
 
Among the samples, 33 students continued charity activities 
as follow up of the Rice Bucket challenge whereas 87 stu-
dents didn’t go for any follow ups.

 
Figure 3
 
Figure 3 shows that among the samples, 27% students con-
tinued charity activities as follow up of the Rice Bucket chal-
lenge whereas 73% students didn’t go for any follow ups.

EXHIBITING AND PRESENTING A CHARITY PROGRAMME AS A 
FASHION EXTRAVAGENCE OCCASION

Among the samples, 92 students are against exhibiting and 
presenting a charity programme as a fashion extravagance 
and occasion and 28 students supported the idea.

Figure 4
 
Figure 4 shows that among the samples, 77% students are 
against exhibiting and presenting a charity programme as a 
fashion extravagance and occasion and 23% students sup-
ported the idea.

CHARITY AS CHALLENGE
Among the samples, 95 students are against staging charity 
programme as a competition and 25 students liked presenting 
charity as challenge.

Figure 5
Figure 5 shows that among the samples, 79% students are 
against staging charity programme as a competition and 21% 
students liked presenting charity as challenge.

THEIR ATTITUDE ABOUT STAGING THE NEEDY AND 
SHOWCASING CHARITY
 
Among the samples, 86 students are against staging the 
needy and showcasing charity and 34 students said that there 
is no wrong in doing so

Figure 6
Figure 6 shows that among the samples, 72% students are 
against staging the needy and showcasing charity and 28% 
students said that there is no wrong in doing so.

WHETHER RICE BUCKET CHALLENGE IS HAVING ANY BEN-
EFIT TO ORGANIZERS
 
Among the samples, 72 students said that the organizers of 
the Rice Bucket challenge are not having any personal benefit 
and 48 students claimed that the organizers have their own 
personal benefits.

Figure 7
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Figure 7 shows that among the samples, 60% students said 
that the organizers of the Rice Bucket challenge are not hav-
ing any personal benefit and 40% students claimed that the 
organizers have their own personal benefits.

WHETHER THEY COULD GIVE THE NAME OF THE COMPA-
NY WHO ORGANIZED THE RICE BUCKET CHALLENGE
 
Among the samples, 87 students memorized and wrote the 
name of the organizers of the Rice Bucket challenge, 21 stu-
dents partially remembered the name and 12 students failed 
to remember the name.

Figure 8
Figure 8 shows that among the samples, 72% students mem-
orized and wrote the name of the organizers of the Rice Buck-
et challenge, 18% partially remembered the name and 10% 
students failed to remember the name.

WHETHER THEY HAD HEARD ABOUT THE COMPANY BE-
FORE
 
Among the samples, 102 students had never heard about 
the company before and 18 students claimed that they knew 
about the organizers before the show.

Figure 9
Figure 9 shows that among the samples, 85% students had 
never heard about the company before and 15% students 
claimed that they knew about the organizers before the show.

WHETHER THEY LIKED THE TREND OF CHANGING THE 
LANGUAGE OF SOCIAL ACTIVITY
 
Among the samples, 31 students liked the trend of change in 
the language of social activity and 89 students are against this 
trend.

Figure 10

Figure 10 shows that among the samples, 26% students liked 
the trend of change in the language of social activity and 
74% students are against this trend.

DISCUSSION AND CONCLUSION
A study on the impact of Rice Bucket Challenge conducted by 
Kerala Fashion League at St. Joseph’s College, Devagiri, Cali-
cut yielded gave a clear picture about the impact of Rice Buck-
et Challenge among students.

First and foremost finding is that most of the students an-
swered that the challenge was very helpful for them to de-
velop a favourable attitude towards charity. At the same time 
only few engaged themselves in activities as follow ups. This 
shows that even though the Rice Bucket Challenge created an 
impact, it failed to create a long term impression on students 
and to promote the habit of sharing as well as helping among 
them. This is considered to as a failure of the motto of the 
Kerala Fashion League Rice Bucket Challenge.

Majority of the students have a favourable attitude towards the 
theme Rice Bucket Challenge but are against the mode of pres-
entation of the programme by the Kerala Fashion League. This 
includes mainly three aspects. First one is the luxurious mode 
of the show for which many specified their reasons for dislik-
ing as including a lot of celebrities and creating a fashionable 
ambience. Second is the concept of creating an atmosphere of 
competition and thereby increasing the amount of contribution 
of the rice. Most of the students said that it is because charity 
is noble and should be done with a whole heart and not with 
a competitive spirit that they are against this. The third one is 
inviting the needy on stage and creating an emotional scenario 
along with cinematic scenes. Students have a common opinion 
that this deeply affects the dignity of the person and can’t be 
supported. This contradicts with the opinion of the organizer 
who claimed to use such a mode to impress youth.

The study reached to a turning point where the majority of the 
students said that the organizer of the Rice Bucket Challenge 
does not get any benefit from this. A big majority of students 
remember the name “Kerala Fashion League” and majority 
heard the name for the first time on the event. It is very clear 
that the publicity of the organizer is multiplying in magical rates 
and the students are unaware of the major advantage “pub-
licity” which the organizers and their league gained from the 
Rice Bucket Challenge. As quoted by the organizer, the name is 
established and even moving to a world level record.

Another interesting result of the study is that a majority of the 
students didn’t like the change in the language of social ac-
tivity. This shows the conventional way in which thoughts are 
formed and the refusal for a paradigm shift in the mode of 
social activities. 

LIMITATIONS
The study was conducted on the basis of 120 samples were 
only taken from a single college. Time constraints and feasi-
bility were the main reasons for this. Had the sample size be 
more and had more institutions included in the study, the re-
sult would have been more accurate. 

RECCOMENDATIONS 
FOR ORGANIZER
The Rice Bucket Challenge is a great concept and is widely ac-
cepted among the students. But the impact is not persisting. 
It would be great if continuous day’s cyber challenges like 
the 100 helping days are introduced as a part of Rice Bucket 
Challenge. Along with appreciating the idea, a suggestion is 
about the way of presentation. The mode of presentation of 
the challenge could be minimalized to a proper and coordinat-
ed way without including the needy on the stage and without 
making it a competitive event. Instead of getting a celebration 
or emotional ambience, a simple and formal way would be 
apt. Rice is not the only thing which the poor require. It would 
be great if follow up programmes focussing on other needs is 
established.
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FOR STUDENTS
In our present life style, charity is not given proper importance 
in majority houses. If a two hour Rice Bucket Challenge could 
create an impact on you, what about doing such great and 
little things daily. Organize more programmes like Rice Buck-
et Challenge and continue such activities. Instead of sticking 
on to the conventional ideas of social activity and charity, an 
open mind towards the new trends in the language of social 
activity developed yield better results. It is better to do some-
thing than nothing. And since that something is not harming 
anyone and is creating a small layer of virtue, encouraging it is 
necessary for the general progress.

FOR OTHER ORGANIZATIONS
Social activities for a good cause is always appreciated and 
supported among the students. Publicity is a necessary for any 
business firm to function. It would be great if you can incor-
porate such social activities which benefit both the society and 
the company.

END NOTE
The idiom, “The end justifies the means” can be adapted with 
slight changes. End is charity and the means is publicity. 

End utilizes means and at the same time means utilizes the 
end!!!
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