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ABSTRACT

Tourism marketing focuses on promoting destinations and experiences to draw in travelers, with the goal of enhancing
awareness, fostering a positive image, and increasing visitor numbers and revenue. The "Great Living Chola Temples"
with UNESCO world heritage in Thanjavur, is a renowned temple for its architectural brilliance and cultural significance.
The Brihadeeswarar temple complex in Thanjavur,aWorld Heritage site since 1987, features six sub-shrines added over
time within its courtyard, and these shrines are integral components of the temple's expansive structure. This temple,
famous for its sculptures, features a bronze statue of Shiva as a dancer, commissioned by Tamil King Raja Raja CholaIin
the 11th century.The statue was completed in 1010 AD, showcasing the king's devotion to Shiva, and in 2010, the temple
celebrated its 1000th anniversary. Tourist attractions are created to offer visitors a memorable and enjoyable
experience, boosting both the tourism industry and local economies. For the purpose of this study only 150 respondents
were selected through convenience sampling method through survey method, from the tourists who visited
Brihadeeswarar Temple, at Thanjavur. Using SPSS Package tools such as Percentage analysis, Chi square, student “t” test,
Pearson correlation and Factor Analysis to test the variables.

INTRODUCTION

Tourism involves people traveling outside their usual
environment for personal, business, or professional reasons.
Motivations for tourism include relaxation, cultural
exploration, adventure, social interaction, self-discovery, and
spiritual fulfilment. Heritage tourism, a branch of cultural
tourism, focuses on visiting places that reflect the past or
intangible heritage. It includes specific types like
archaeological tourism. According to the National Trust for
Historic Preservation, heritage tourism is about experiencing
places, artifacts, and activities that authentically represent
historical stories and people. Engaging in heritage tourism
often leads to longer stays, higher spending, and more
frequent travel. It also creates jobs, supports local businesses,
protects resources, and enhances local communities. Tourism
marketing promotes destinations and services to attract
travellers for leisure, business, or personal purposes by
showcasing unique experiences and cultural offerings. Key
strategies include targeted advertising, promotions,
branding, social media engagement, and partnerships. The
Brihadeeswarar Temple in Thanjavur, also known as the Big
Temple, is a UNESCO World Heritage Site and one of the most
iconic Dravidian architecture examples in India. Built by Raja
Raja Chola I in the 11th century, the temple is dedicated to
Lord Shiva. Its impressive architecture features a massive
central dome, intricate carvings, and a grand 66-meter-high
vimana (tower).

Significance of the Study

The temple is an important cultural and religious landmark,
symbolizing the Chola dynasty's architectural and artistic
achievements.The unique features of the heritage sites which
attracts visitors, such as history, architecture, and cultural
significance. The Brihadeeswarar Temple in Thanjavur hold
its rich history, stunning design, and religious importance
make it a popular destination for those interested in culture
and spirituality. Tourists' evaluation of destination attributes
refers to how visitors judge the key features of a destination,
like attractions, amenities, and safety, which influence their
satisfaction and decisions to visit or recommend the place.
This study focuses on the attraction of tourists who visits this
heritage site, Big Temple, Thanjavur. This study analyses the
attributes which evaluates this site as their heritage
destination. Tourists can also understand the problems faced
by them while vising this site which leads to further
improvement of this site.
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Statement of the Problem

The Brihadeeswarar Temple in Thanjavur, while being a
UNESCO World Heritage Site and a significant cultural and
religious landmark, faces challenges related to preservation,
tourism management, and its impact on the local community.
Despite its historical and architectural significance, there is
limited research on how these factors influence the temple's
role in heritage tourism, visitor satisfaction, and sustainable
tourism practices. This study aims to examine the key
attributes that attract tourists towards the Thanjavur
Brihadeeswarar (Big Temple), to assess the level of attraction
of the tourist's attraction to visit the site, and to examine the
tourist's evaluation of destination attributes of this heritage
site.

Objectives of the Study

Following are the framed objectives of the study:

» Tostudy the demographic profile of the tourists.

» To analyse the level of attraction of the tourist's attraction
to visit this site.

» To examine the tourist's evaluation of destination
attributes of this heritage site.

Hypothesis

» Null hypothesis: There is no significant association
between Gender and Frequency of visit to this site.

» Null hypothesis: There is no significant association
between educational qualification and the heritage sites
of Thanjavur as compared to other heritage sites are
unique.

» Null Hypothesis: Marital Status has no effect on the
cultural heritage sites at Thanjavur attracts the tourists
obviously.

» Null hypothesis: There is no correlation between monthly
income and the money spent for travelling

Research Methodology
This is a descriptive study as the heritage tourism destination
of Brahadeeswarar Temple popularly known as Big Temple in
Thanjavur District - An empirical study has been carried out
with an aim to explore the attraction level of tourists and
evaluation of destinationn attributes dimensions of Heritage
Destination Sites in Tourism marketing. Convenience
sampling method has been followed for collecting primary
data. The well developed questionnaire was adminstered to
|
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the sample respondents for the purpose of the study the
sample size is determined as 150 sample respondents.
Statitiscal tools used like Percentage Analysis, Cross
Tabulation, Chi-Square test, Student's, t test, Pearson
Correlation and Factor Analysis. Secondary data were
collected from books, journals and websites.

Limitations of the Study

Following are the Limitations of the Study:

1. This study is limited only to the tourists who visited the
UNESCO World Heritage site -Brihadeeswarar Temple, at
Thanjavur, thus the study is confined only to Thanjavur
City.

2. Theresults of the study may not cover other urban regions
of the district. Therefore, the findings of the study may not
be generalized.

3. The primary limitation of this study also suffers from
unclear information furnished by the sample respondents
for certain queries raised by the researcher which may be
subjected to bias as the some of the information furnished
by the sample respondents, may be subjected to bias, as
they have failed to give a clear explanation to certain
queriesraised by the researcher.

ANALYSIS AND INTERPRETATIONS

For the purpose of this study a sample of 150 respondents
have been selected for the analysis and interpretations of the
data. The demographic factors such as age, gender,
educational qualification, marital status occupation, monthly
income family size and number of dependents have been
considered.

Demographic Profile
Table :1 Table Showing Demographic Profile Of The
Sample Respondents

Upto |15 1 8 18 18 60

25 25.0% |1.7% |13.3% 30.0% |30.0%100.0%

26-50 (6 20 22 10 12 70
8.6% |28.6% |31.4% 14.3% |17.1%/100.0%

Above|2 8 4 4 2 20

51 10.0% |40.0% |20.0% 20.0% |10.0%(100.0%

Total |23 29 34 32 32 150
15.3% |19.83% |22.7% 21.3% |21.83%(100.0%

Source: Computed from Primary data

Inferences

From the above table it can be inferred that 25.0 percent of
respondents whose age is upto 25 years attracts the cultural
features of this heritage site, 1.7 percent attracts the people
features of this heritage site, 13.3 percent attracts the
architecture features of this heritage sites, 30.0 percent
attracts the gastronomy features of this heritage sites, 30.0
percent attracts the landscape features of this heritage sites.
8.6 percent of respondents whose age is 26 to 50 years attracts
the cultural features of this heritage site, 28.6 percent attracts
the people features of this heritage site, 31.4 percent attracts
the architecture features of this heritage sites, 14.3 percent
attracts the gastronomy features of this heritage sites, 17.1
percent attracts the landscape features of this heritage sites
and10.0 percent of respondents whose age is above 51 years
attracts the cultural features of this heritage site, 40.0 percent
attracts the people features of this heritage site, 20.0 percent
attracts the architecture features of this heritage sites, 20.0
percent attracts the gastronomy features of this heritage sites
and 10.0 percent attracts the landscape features of this
heritage sites. From this it can be concluded that majority
(i.e.) 31.4 percent of respondents whose age is between 26 to
80 years attracts the architecture features of this heritage

sample respondents based on their demographic profile
such as age, gender, marital status, educational qualification,
occupation, monthly income, family size, number of
dependents and native. The results show that majority 46.7%
(70) of the sample respondents age group is 26 years to 50
years, 52.7% (79) of the sample respondents are male, 54.7%
(82) of the sample respondents are married, 49.3% (74) of the
sample respondent's educational qualification is degree and
diploma, 40.0% (60) of the sample respondents are private
employee, 48.0% (72) of the sample respondents' monthly
income is Rs. 50,001 to Rs. 1,00,000, 52.0% (78) of the sample
respondents belongs to nuclear family, 41.3% (62) of the
sample respondents have 3 to 4 dependents in their family
and 34.7% (52) of the sample respondents native is Tamil
Nadu.

Table: 2 Cross Tabulation On Age And Features Of The
Heritage Sites Attracting The Tourists

Age |Features of the heritage sites

Culture| People|Architecture | Gastro-| Land-
nomy |scape

Total

|

Demographic Particulars Frequency|Percentage sites.
factors %
Age 26-50 70 46.7 Null Hypothesis: There is no significant association between
Gender Male 79 52.7 Gender and Frequency of visit to this site.
Marital status Married 82 54.7
Educational Degree and 74 49.3 Table :3 Chi Square Test On Gender And Frequency Of
qualification Diploma VisitToThis Site Hypothesis
Occupation Private 60 40.0 Gender |Frequency of visit to this site|Total |Chi- |'P' value
Monthly income |Rs 50,001 to Rs 12 48.0 Onceina|3to6 Once in square
1,00,000 3 months |months |a year value

Family size Nuclear family |78 52.0 Male |24 38 17 79 |.486 |>0.05%*
Number of 3-4 members 62 41.3 (30.4%) [(48.1%) [(21.5%) .184
dependents [87.1%] |[51.4%] |[50.0%] Df=2

Native Tamil Nadu 52 34.7 Female |18 36 17 71
Source:Primary data (28.4%) |(80.7%) |(23.9%)

[42.9%] |[48.6%] |[50.0%]

The above table depicts the percentage analysis of 150 Total 42 74 34 150

Source:Primary Data

Note: 1.The value within () refers to Row percentage
2.The value within [ ] refers to Column percentage
3.**Denotes significantlevel at 5% level.

Inferences

Since P value is greater than 0.05, the null hypothesis is
accepted at 5% level of significance. The calculated Pearson
Chi-Square test value shows .486, which is lesser than the
table value 5.991 with the degrees of freedom 2, and the Chi-
square test shows that the significance value is .784, which is
greater than 0.05. Hence the null hypothesis is accepted and
alternate hypothesis is rejected. It is concluded that there is
no significant association between Gender and Frequency of
visit to this site.

Hypothesis
Null hypothesis: There is no significant association between
educational qualification and the heritage sites of Thanjavur
as compared to other heritage sites are unique.

I
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Heritage Sites Are Unique

Table :4 Chi Square Test On Educational Qualification And The Heritage Sites Of Thanjavur As Compared To Other

Educational UNESCO World heritage site, Thanjavur as compared to other heritage sites Total |Chi- 'P'
Qualification are unique Square |value
Highly Dissatisfied Neither Dissatisfied |Satisfied |Highly value
Dissatisfied Nor Satisfied Satisfied
Upto Plus 2 12 6 4 14 10 46 |20.577 |<0.05*
(26.1%) (13.0%) (8.7%) (30.4%) (21.7%) *
[50.0%] [17.6%] [14.3%] [31.8%] [560.0%] .008
Degree & Diploma |10 22 18 16 8 74 Di=8
(18.5%) (29.7%) (24.3%) (21.6%) (10.8%)
[41.7%] [64.7%] [64.3%] [36.4%] [40.0%]
PG & Professional |2 6 6 14 2 30
(6.7%0 (20.0%) (20.0%) (46.7%) (6.7%)
[8.3%] [17.6%] [21.4%)] [31.8%] [10.0%]
Total 24 34 28 44 20 150

Source:Primary Data

Note: 1.The value within () refers to Row percentage
2.The value within [ ] refers to Column percentage
3.**Denotes significantlevel at 5% level.

Inferences

Since P value is lesser than 0.05, the alternate hypothesis is
accepted at 5% level of significance. The calculated Pearson
Chi-Square test value shows 20.577, which is greater than the
table value 15.507 with the degrees of freedom 8, and the Chi-
square test shows that the significance value is .008, which is
lesser than 0.05. Hence the alternate hypothesis is accepted
and null hypothesis is rejected. It is concluded that there is
significant association between educational qualification and
the heritage sites of Thanjavur as compared to other heritage
sites are unique.

Student“t”Test

The Student's t-test is a statistical method used to determine if
the difference between two groups' responses is statistically
significant.It helps assess whether the observed difference is
due to chance.

Independent Sample T-test On Marital Status And The
Cultural Heritage Sites At Thanjavur Attracts The Tourists
Obviously
Null Hypothesis (H,): Marital Status has no effect on the
cultural heritage sites at Thanjavur attracts the tourists
obviously.

Table :5 Group Statistics

Factors Marital N |Mean|Std. Std.
Status Deviation |Error
Mean
The cultural heritage Married |82/3.17 |1.386 .183
sites at Thanjavur Unmarried |68|3.06 |1.381 .167

attracts the tourists
obviously

Table :6
Independent Samples Test

cultural heritage sites at Thanjavur attracts the tourists
obviously who are married is 3.17 and 1.386. The mean and
standard deviation of the The cultural heritage sites at
Thanjavur attracts the tourists obviously who are unmarried is
3.06 and 1.381. Table 6 gives the results of independent
sample t test which show a significance value of .623 which is
greater than 0.05 which infers that the null hypothesis is
accepted. Therefore, we can conclude that Marital Status has
no effect on the cultural heritage sites at Thanjavur attracts the
tourists obviously.

Correlation Between Monthly Income And The Money
Spent ForTravelling Hypothesis:

1. Null hypothesis: There is no correlation between monthly
income and the money spent for travelling.

Table :7 Correlation Between Monthly Income And The
Money Spent ForTravelling

Factors Pearson P Mean|Standard
Correlation value deviation
“r” value

Monthly income 1.78 |.722

Money spent for |.194* .017 |1.77 |.647

travelling

Source: Computed from primary data

Inferences

The mean and standard deviation of marital status is 1.78 and
.722 and the money spent for travelling is 1.77 and .647. The
Pearson correlation r value is .194 and the significance 2
tailed p value is .017. It is less than .05. We can accept the
alternative hypothesis and can be inferred that there is a
correlation between monthly income and the money spent for
travelling.

Factor Analysis on the Tourist Attraction toVisitThanjavur
Data collected from 150 sample tourists were subjected to
principal component factor analysis with Varimax Rotation by
using the criterion that factors with eigen value greater than
1.00 were retained. Loadings exceeding 0.4 were considered

Source:Computed from Primary data

Inferences:
Table 5 gives the mean and standard deviation of the The

Levene's Test |t-test for Equality of for determining factors.

for Equality of Means

Variances Table:8

F |Sig. T |Df |Sig.(2- Bartlett's Test of Sphericity (Approx. Chi-|.000

tailed) Square)

The cultural Equal .416|.520 493|148 |.623 Kaiser-Meyer-Olkin Measure of .655
heritage |variances Sampling Adequacy.
sites at assumed Bartlett's Test of Sphericity is used for testing the
Thanjavur |Equal 143.).623 appropriateness of the factor model. The test is based on a chi
attracts the |variances 098 square transformation of the determinant of the correlation
tourists not matrix. The chi-square value shows that the variables are
obviously |assumed appropriate for factor analysis. A higher value of Kaiser-

Meyer-Olkin statistic indicates (0.655) and a significance valu
e 0f0.000 chi square value reflects that the sample is adequate
to explain the correlation between the pairs of variables with
the other variables.

|
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fame as a heritage destination is the most important item.
Factor 4 consists of 3 statement, of these, They like to been
entertained and make themselves happy is the most
importantitem.Factor 5 consists of 2 statements, of these, They
are there because of touring is the most important item. Factor
6 consists of 1 statement, which is, They feel that Thanjavuris a
partof their own heritage is the most important item.

Factor Analysis On The Tourists Evaluation Of
Destination Attributes

Data collected from 150 sample tourists were subjected to
principal component factor analysis with Varimax Rotation by
using the criterion that factors with eigen value greater than
1.00 were retained. Loadings exceeding 0.3 were considered
for determining factors.

|

Table:9 Statement Loadings Of The Tourist Attraction To Table:10
Visit Thanjavur For The Varimax Rotated Principal- Bartlett's Test of Sphericity (Approx. Chi-|.000
components (n=150 Tourists) Square)
Factors Loading |Eigen |% of Kaiser-Meyer-Olkin Measure of .635
value |variance Sampling Adequacy.
Factor 1 Bartlett's Test of Sphericity is used for testing the
I like to enrich my knowledge |.809 2.666 |61.599 appropriateness of the factor model. The test is based on a chi
about current Thanjavur. square transformation of the determinant of the correlation
I seek to learn the history of 718 matrix. The chi-square value shows that the variables are
ancient India appropriate for factor analysis. A higher value of Kaiser-
I wanted to study the past of 633 Meyer-Olkin statistic indicates (0.635) and a significance
Thanjavur. value of 0.000 chi square value reflects that the sample is
I like to relax and rest while 530 adequate to explain the correlation between the pairs of
traveling. variables with the other variables.
]Iréfl‘t’; 2; oS from the 464 Table:11 Statement Loadings Of The Tourists Evaluation
Of Destination Attributes For The Varimax Rotated
Fac.tor 2 - Principal-components (n=150Tourists)
I wish to partake in the .833 1.571 - - S
activities that related to culture Factors Loading| Eigen | % °,f
and heritage at the destinations value |variance
I wanted to experience the rich|.762 Factor 1 - -
culture in Thanjavur The cultural heritage is well .680 2.420 |52.863
Factor 3 interpreted in Thanjavur
Iwas interested in Thanjavur's |.722 | 1.417 The cultural heritage is well 634
fame as a heritage destination. conserved in Thanjavur.
I am fascinated in the famous |.691 The historical architecture is .621
heritage sites in Thanjavur. highly valued
Factor 4 The heritage setting is authentic. |.556
Ilike to been entertained and |.780 1.308 Factor 2 S
make myself happy. The cultlural activities are very .718 1.720
I love to visit historical .626 interesting to me
destinations The heritage sites at Thanjavur .700
I aspire to escape from stress in|.487 are highly valueé.. .
my daily life The culturalh heritage sites are .604
Factor 5 very attractive
I am here because of touring | .745 1.213 Thanjavur is easily accessible to |.327
I wish to reunite with my family |.704 me.
and friends Factor 3
Factor 6 The heritage destination very .162 1.405
Ifeel that Thanjavur is a part of [.922 | 1.058 beautiful. ‘
my own heritage I have t_he opportunity to buy 591
N - - souvenirs related to cultural
The above table shows the various factors, item loadings, heritage
eigen value and percentage of variance explained by each I felt safe when I visited 484
factor. Factor Analysis yielded six factors accounting for Thanjavur.
61.599% of total variance. Factor 1 consists of 5 items and Factor 4
explained 61.599% of the total variance. Among the 6 factors, I can get exotic food at Thanjavur.|.761 1.255
factor 1 explains the maximum variance and is the most The transportation is convenient |.664
important which influence the tourist's attraction to visit within Thanjavur.
Thanjavur. In factor 1, Tourists like to enrich their knowledge Factor 5
about current Thanjavur is the important item. Factor 2 The heritage sites are unique 784 1.129
consists of 2 statements, of these, Tourists wish to partake in compared to other heritage
the activities that related to culture and heritage at the destinations.
destinations is the most important item. Factor 3 consists of 2 The cultural heritage activities .445
statements, of these, Tourists was interested in Thanjavur's reflect the identity of Thanjavur

The above table shows the various factors, item loadings,
eigen value and percentage of variance explained by each
factor. Factor Analysis yielded five factors accounting for
52.863% of total variance. Factor 1 consists of 4 items and
explained 52.863% of the total variance. Among the 5 factors,
factor 1 explains the maximum variance and is the most
important which influence Tourists Evaluation of Destination
Attributes.Infactor 1,The cultural heritage is well interpreted
in Thanjavur is the important item. Factor 2 consists of 4
statements, of these, The cultural activities are very
interesting to them is the most important item. Factor 3
consists of 3 statements, of these, The heritage destination
very beautiful is the most important item.Factor 4 consists of 2
statements, of these, They can get exotic food at Thanjavur is
the most important item. Factor 5 consists of 2 statements, of
these, The heritage sites are unique compared to other
heritage destinations is the mostimportantitem.
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CONCLUSION

Thanjavur, the cultural hub of Tamil Nadu, is renowned for its
rich art, religion, and architecture. Home to the UNESCO
World Heritage-listed Great Living Chola Temples, it attracts
pilgrims and tourists alike. Surrounded by lush paddy fields
andrivers, it's also known as the 'Rice Bowl of Tamil Nadu.' The
iconic Brihadisvara Temple and famous Tanjore paintings
make Thanjavur a key destination for cultural enthusiasts.
Renowned for its intricate South Indian temple architecture, it
is a UNESCO World Heritage Site and symbolizes the triumph
of the Chola Kingdom. Dedicated to Lord Shiva, it attracts
countless pilgrims and is one of the most visited sites in South
India. The Brihadisvara Temple, a UNESCO World Heritage
Site, attracts visitors with its impressive Dravidian
architecture, featuring a towering 216-foot vimana and
intricate carvings. It showcases the Chola dynasty's
architectural and engineering brilliance, with detailed
depictions of Hindu mythology and daily life. The temple,
dedicated to Lord Shiva, holds religious and cultural
significance, also offering musical pillars and valuable
inscriptions. A massive Nandi statue, carved from a single
rock, is another highlight. The temple complex also includes
fortified walls, mandapams, and shrines dedicated to various
deities. Thus, the iconic Brihadisvara Temple and famous
Tanjore paintings make Thanjavur a key destination for
cultural enthusiasts.

JEL Classifications: M310,N01,01,Q01.

I-demographic Profile

1. Age:Upto25/26-50/Above51.

2. Gender:Male/Female

3. Marital status: Married/unmarried
4. Educational Qualification : Upto Plus 2/Degree &
Diploma/PG & Professional

Occupation : Government/ Private/ Business/ Others
Monthly Income : Upto 50,000/ 50,001 to 1,00,000/ Above
1,00,001

Family size :Nuclear family/ Joint family

No.of dependents :Upto 2/ 3-4 /Above 5.

Native : a. Tamil nadu b. Kerala c. Andhra Pradesh d.
Karnataka

o o

© o~

II-About the Heritage Destination Sites

1. Asatourists,how often you travel?
a.onceina3months b.3to6months c.onceinayear

2. Howmuchyouspentfor travelling?
a.lessthan25000 b.25001to50000 c.above 51000

3. The cultural heritage sites at Thanjavur attracts the
tourists obviously
a.verypoor b.poor c.acceptable d.good
good

4. The heritage sites of Thanjavur as compared to other
heritage sites are unique
a. highly dissatisfied b. dissatisfied c. neither
dissatisfied nor satisfied d.satisfied e.highly satisfied

5. Features ofthe heritage sites which attracts the tourists
a.culture b.people c.architecture d.gastronomy e.
landscape

e.very

I.Tourist Attraction toVisitThanjavur.
S.No|Variables

1 I wanted to experience the rich culture in
Thanjavur

2 I am fascinated in the famous heritage sites in
Thanjavur.

3 I was interested in Thanjavur's fame as a heritage
destination.

4 I wish to partake in the activities that related to
culture and heritage at the destinations.

5 I feel that Thanjavur is a part of my own heritage.
I wanted to study the past of Thanjavur.

7 I seek to learn the history of ancient India.

(o]

8

Ilike to enrich my knowledge about current
Thanjavur.

9

I aspire to escape from stress in my daily life.

10

I love to escape from the routines of life.

11

I like to relax and rest while traveling.

12

I like to been entertained and make myself
happy.

13

I wish to reunite with my family and friends.

14

I am here because of touring.

15

Ilove to visit historical destinations

II.Tourists Evaluation of Destination Attributes

S.No| Variables

1

The heritage sites at Thanjavur are highly valued.

The cultural heritage is well conserved in
Thanjavur.

The heritage sites are unique compared to other
heritage destinations.

The historical architecture is highly valued.

The cultural heritage sites are very attractive.

The cultural activities are very interesting to me.

The cultural heritage is well interpreted in
Thanjavur.

The cultural heritage activities reflect the identity
of Thanjavur.

The heritage setting is authentic.

10

I felt safe when I visited Thanjavur.

11

Thanjavur is easily accessible to me.

12

The transportation is convenient within
Thanjavur.

13

I can get exotic food at Thanjavur.

14

I have the opportunity to buy souvenirs related to
cultural heritage.

15

The heritage destination very beautiful.

RE
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10.
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